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'  Every  slug  typesetting  machine  (V/2  tons)  provides 
all  the  scrap  to  make: 

240  —  .30  calibre  machine  guns,  or 
5550  —  hand  grenades 

Every  25x38  handfed  cylinder  (5  tons)  provides  all 
the  scrap  to  make: 

180  —  20  mm.  aircraft  cannon,  or 
20  —  “block  buster”  bombs 

^  Every  medium-size  folding  machine  (1  ton)  pro- 
I  yides  all  the  scrap  to  make: 

36  —  three-inch  trench  mortars,  or 
296  —  three-inch  shells 

Your  contribution  of  scrap  metal  can  be  made 
promptly,  at  three  or  four  times  scrap  value, 
under  the  Miller  War-Time  Scrap  Allowance  Plan. 
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In  these  troubled  times  you  ean  at  least  insure  smooth  sailing  for 
your  printed  advertising  message  by  putting  it  on  Buckeye  Cover. 

This  insures  several  desirable  things.  Your  mailing  piece  will 
have  an  attractive  background.  It  will  arrive  in  good  condition. 
It  will  have  long  life  and  it  will  carry  that  prestige  which  is 
associated  with  Buckeye  Cover,  oldest  and  greatest  of  cover  lines. 

Despite  war  restrictions,  with  which  we  carefully  comply,  there  is 
still  a  sufficient  variety  of  colors,  weights  and  finishes  in  the 
Buckeye  line  to  insure  a  correct  paper  for  your  particular  need. 


THE  BECKETT  PAPER  CO. . .  Hamilton,  Ohio 
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The  first  shots  fired  in  North  Africa  came,  not  from  a  gun, 
but  from  a  printing  press.  These  were  leaflets  containing  a 
message  to  the  populace  from  General  Eisenhower. 

Printing  is  vital  to  the  war  effort. 

Printing  is  needed  on  a  thousand  fronts . . .  for  a  million  essential 
purposes ...  It  is  used  to  instruct  our  Expeditionary  Force  on  how 
to  treat  the  natives ...  It  is  invaluable  as  a  means  of  keeping  the 
civilian  population  of  occupied  territory  in  line. 

Printing  is  equally  vital  on  the  home  front ...  It  is  needed  by  the  gov* 
emment ...  by  war  industries . . .  and  to  promote  civilian  cooperation. 

In  many  ways,  the  printing  press  is  more  effective  than  the  gun. 

While  today  Chandler  &  Price  is  completely  mobilized  for  the 
production  of  war  goods,  we  are  glad  that  so  many  C  &  P  presses 
and  cutters  are  in  capable  hands  on  War  Front  and  Home  Front, 
being  used  more  and  more  as  weapons  to  help  shorten  the  war. 

We  urge  the  owners  of  Chandler  &  Price  equipment  to  guard  it 
faithfully.  Careful  operation,  regular  cleaning,  proper  lubrication, 
frequent  inspection  and  prompt  repair  or  replacement  of  worn  parts 
will  help  keep  these  presses  firing. 
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Directions  on  the  most  effi¬ 
cient  way  to  operate  and 
maintain  your  Vandercook 
Proof  Presses  will  be  sent  to 
you  without  any  obligation. 

As  the  instructions  are  pre¬ 
pared  for  individual  types  of 
presses,  it  is  necessary  that 


you  send  the  Model  and  the 
Serial  Numbers  for  EACH 
proof  press. 

If  you  have  any  proving 
problems  or  need  additional 
equipment  or  parts,  write 
fully.  Every  effort  will  be 
made  to  help  you. 


VANDERCOOK 

PROOF  PRESSES  -  BLOCK  LEVELLERS  -  HACKER  GAUGES 
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ISecessity  and  Creativeness 

i  6 ECESSiTY  is  the  mother  of  inven- 
J- 1  tion,”  wrote  Richard  Franck 
back  in  1658. 

“Necessity  is  the  force  arousing  con¬ 
structive  creativeness  in  printing  ideas,” 
is  being  written  in  1943. 

This  is  the  impression  obtained  by  a 
reading  of  the  “Convention-by-Mail” 
booklet  issued  by  the  Graphic  Arts  Vic¬ 
tory  Committee. 

Planned  as  an  aid  to  ease  the  burdens 
on  the  transportation  systems  spanning 
the  nation,  this  booklet  begins  with  the 
premise  that  “conventions-by-mail  are 
practical,”  and  shows  the  creative 
printer  how  he  can  help  a  local  group 
or  national  association  stage  an  inter¬ 
change  of  ideas  by  means  of  intrigu- 
ingly  printed  literature. 

In  this,  its  first  project,  the  G.A.V.C. 
has  shown  that  its  coming  into  being 
and  its  continued  existence  are  justi¬ 
fied.  It  is  already  rendering  a  distinct 
wartime  service  to  the  country,  as  well 
as  to  the  entire  graphic  arts  industry. 


Materials  Versus  Lives? 

WHAT  should  be  the  stand  of  a 
graphic  arts  publication  on  the 
limitation  and  curtailment  of  graphic 
arts  equipment  and  materials? 

A  few  of  our  readers  would  have  us 
rush  into  a  scathing  editorial  in  these 
pages  and  a  vitriolic  letter  to  Washing¬ 
ton  every  time  the  WPB  issues  an  Order 
affecting  graphic  arts  materials. 

Would  you  have  us  help  form  another 
self-seeking  bloc?  Or  would  you  that 
we  do  all  we  can  to  help  fuse  all  groups 
in  the  country  into  one  solid  war-win¬ 
ning  machine? 

Would  you  that  we  be  concerned  with 
the  interests  of  certain  groups  in  our 
industry  only?  Or  should  we  cultivate 
the  wider  viewpoint  that  seeks  to  safe¬ 
guard  the  future  of  our  precious  Ameri¬ 
can  way  of  life? 

Would  you  have  us  plead  more  for 
stitching  wire,  cellulose  acetate  mate¬ 
rials  and  machinery  than  for  the  lives 
of  our  sons  and  our  brothers  and  the 
freedoms  of  a  democracy? 
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608  South  Dearborn  Street,  Chicago 
Telephone:  Harrison  0486 


"0«r  oum  printed  litera¬ 
ture  and  stationery  must 
step  in  and  take  over  the 
job  formerly  done  by  sales¬ 
men.”  See  page  10. 
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Rouse  Lead  and  Rule  Cutters, 
Make-up  Rules,  Line  Gauges, 
Register  Quoins,  and  Comp¬ 
osing  Sticks  can  be  purchas¬ 
ed  without  red  tape  as  long 
as  the  present  supply  lasts. 

This  inexpensive  equip¬ 
ment  has  much  to  do  with 
the  efficiency  of  your  plant. 
It  should  be  checked  often 
and  replaced  as  soon  as  it 
becomes  worn  or  inaccurate. 

See  your  Rouse  dealer  and 
order  essential  equipment 
while  it  is  still  obtainable. 
Catalog  listing  all  Rouse 
Time-Savers  will  be  mailed 
at  your  request. 


Economy  Miteier 

This  House  Power  Miterer 
will  cut  800  accurate  miters 
an  hour  direct  from  strip 
material.  It  is  definitely  a 
labor-saver. 

The  Rouse  Economy  Mit¬ 
erer  is  priced  low  enough 
for  the  smaller  printer.  If 
you  do  not  have  full  infor¬ 
mation  on  the  Rouse  Econ¬ 
omy  Miterer,  write  today. 


H.  B.  RO^E  &  CO. 


2214  N.  W^N|:  AVE.,  CHICAGO,  ILL. 


Direct  Mail  Campaign 

Does  Double  Duty 

By  A.  E.  HOLDEN 


★  “In  spite  of  drastic  restrictions  on 
transportation  and  acute  labor  short¬ 
age  in  most  service  fields,  printing  has 
taken  on  added  significance,”  said  M. 
B.  Minnich,  general  manager  of  the 
Mulhaupt  Printing  Company,  Fort 
Wayne,  Indiana,  in  a  recent  interview. 

“Printing  communications,  business 
forms  and  essential  publicity  programs 
must  go  on,  now  more  than  ever  be¬ 
fore,”  Mr.  Minnich  declared.  “Due  to 
changing  trends  and  prevailing  condi¬ 
tions,  the  demand  for  printed  forms, 
large  and  small,  invoices,  sales  slips 
with  varying  duplicate  and  triplicate 
copies  began  to  increase  with  each 
passing  month.  We  believed  that  we 
could  keep  our  plant  operating  at  ca¬ 
pacity  by  proper  economic  methods 
that  were  in  keeping  with  the  times. 

“How  should  we  manage  our  sales 
program  and  contribute  the  maximum 
service  of  our  plant  to  aid  the  war 
effort?  The  ban  on  tires  long  before 
gas  rationing  set  in  increased  our  won¬ 
derment  for  the  best  solution  to  the 
problem.  How  could  we  continue  to 
keep  our  men  in  the  field  selling? 
Other  transportation  difficulties  only 
made  our  problem  more  serious. 

“Finally,  Mr.  Mulhaupt  recalled  how 
our  own  direct  mailing  pieces — weekly 
letters,  good-will  postal  cards,  and 
printed  circulars  had  pulled  the  busi¬ 
ness  out  of  the  very  jaws  of  bankruptcy 


a  decade  ago.  W'e  immediately  decided, 
therefore,  to  do  without  field  salesmen, 
and  to  turn  again  to  direct  mail  cam¬ 
paigns  for  ourselves.” 

In  discussing  the  methods  used  and 
further  reasons  for  the  change,  Mr. 
Minnich  said:  “We  saw  an  abundance 
of  printing  business  all  around  us, 
available  for  the  asking.  Why  then 
go  so  far  afield?  Why  step  over  into 
territory  rightfully  belonging  to  other 
local  shops?  We  felt  assured  that  we 
could  keep  our  presses  going  at  ca¬ 
pacity  by  using  direct  mail  just  like 
we  had  always  urged  our  customers  to 
do  the  selling  job.” 

“The  more  simple  you  can  make  your 
advertising  pieces,”  Mr.  Minnich 
pointed  out,  “the  more  orders  they 
bring  in.  As  to  the  copy,  what  better 
method  could  we  devise  than  the  simple 
one  of  sending  samples  of  the  actual 
pieces  we  wanted  to  sell  our  prospects 
and  customers?  In  other  words  our 
own  printed  literature  and  stationery 
must  step  in  and  take  over  the  job 
formerly  done  by  salesmen.” 

I  learned  that  this  method  actually 
puts  good  samples  of  the  many  forms 
the  business  man  needs  right  on  his 
desk.  Also  that  these  mailing  pieces 
were  accompanied  with  prices  in  vari¬ 
ous  quantities.  They  are  carried  by 
Uncle  Sam  right  into  the  stores  and 
offices  of  printing  users  within  Mul- 
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When  Yank  Rangers  go  into  action— 
their  days  of  grim  and  arduous  practice 
and  experimenting  are  behind  them. 

And  when  Dayco  Rollers  go  into  action 
on  the  presses  of  America— their  days  of 
“practice”  and  experimenting  are  behind 
them  by  10  years. 

There  is  no  substitute  for,  and  no  short 
cut  to,  experience!  It  was  17  years  ago 
that  Dayton  took  out  its  first  patent  on  a 
renewable  surface  printing  roller.  And  it 
has  been  10  years  since  the  durability  and 
performance  of  Dayco  Rollers  with  a  re¬ 
newable  printing  surface  of  synthetic 
rubber  has  been  proved  on  the  presses  of 
great  publishers  and  leading  commercial 
printers  and  lithographers. 

There’s  no  short  cut  to  synthetic  know¬ 


how!  And  the  printing  and  lithographing 
industry  needs  none— because  Daycos, 
the  only  rollers  which  can  be  Re-Daycoed 
time  and  time  again  to  original  efficiency 
at  a  fraction  of  new  roller  cost,  have  been 
proved  for  over  a  decade. 

THE  DAYTON  RUBBER  MFG.  CO. 
Dayton,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers 


LATIN-AMERICAN  REPRESENTATIVES: 
National  Paper  &  Type  Co.,  120  Wall  St.,  New  York 
CANADIAN  REPRESENTATIVES: 
Manton  Bros..  Ltd.,  Elizabeth  Street,  Toronto 

BUY  WAR  BONDS  AND  SAVINGS  STAMPS 


Moilllleifi 

THE  ORIGINAL  AND  PIONEER  SYNTHETIC  RUBBER  PRINTING  AND  LITHOGRAPHIC  ROLLERS 
THL  ALL  PURPOSE  ROLLER  FOR  jQ  FORM,  DISTRIBUTOR.  DOCTOR.  ETC. 


DAYCO  RENEWABLE  SURFACE 


CAN  IE  APPLIED  TO  ANY  METAL  STOCN 
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haupt’s  trading  area,  about  25  miles 
radius.  Every  week  or  every  month, 
as  the  occasion  requires,  they  mail  out 
these  simply  worded,  easily  read  sam¬ 
ples  of  printing.  The  cost  of  doing 
it  this  way  is  so  low  in  proportion  to 
the  business  obtained  that  they  cannot 
afford  not  to  do  it. 

It  is  a  simple  process,  more  partic¬ 
ularly  because  it  helps  customers  and 
prospects  to  visualize  the  benefits  they 
in  turn  will  get  from  advertising.  Pros¬ 
pects  and  customers  order  what  they 
need  by  mail.  Repeat  orders  come  in 
sufficient  volume  to  keep  the  Mulhaupt 
Press  going  at  capacity. 

“The  cost  of  getting  this  business 
by  mail  is  less  than  when  we  employed 
salesmen  in  more  distant  territory, 
mostly  because  the  traveling  expenses 
and  commission  exceeded  the  cost  of 
mailing  pieces,”  stated  Mr.  Minnich. 

“Furthermore,  most  of  our  credit 
losses  came  from  the  open  account 
terms  extended  to  distant  points  cov- 
vered  by  our  field  salesmen.  This  was 
due,  no  doubt,  to  lack  of  facilities  for 
checking  credit  risks,  plus  the  difficulty 
of  collecting  from  customers  outside 
our  proper  trading  area.  That  is  an 
important  item  at  any  time,  but  it  is 
doubly  important  now,  in  view  of  the 
acute  labor  shortage.  It  is  an  economic 
loss  to  supply  labor  in  our  plant,  or 
any  other  plant,  to  produce  merchan¬ 
dise  and  not  get  paid  for  it,”  Mr.  Min¬ 
nich  explained. 

“Another  important  thing  is  the  mail¬ 
ing  list.  In  fact,  the  failure  or  suc¬ 
cess  of  a  mailing  campaign  rests  solidly 
on  the  mailing  list.  We  selected  the 
names  of  A-1  credit  risks  only.  That 
way  we  get  our  money  promptly,  and 
all  of  it.  In  addition  we  select  names 
of  firms  who  use  lots  of  printing,  and 
this,  in  turn,  affords  the  largest  amount 
of  business  for  the  amount  of  money 
it  costs  to  send  out  the  advertising. 
Obviously  it  actually  costs  more  to 
mail  your  advertising  to  poor  lists,  be¬ 


cause  the  volume  of  business  will  be 
correspondingly  less. 

“Saving  time,  material  and  effort  is 
the  big  thing  today.  Therefore,  it  is 
doubly  important  that  every  piece  of 
printed  matter  going  out  from  this 
office  to  stimulate  sales  on  all  necessary 
printing,  should  be  done  in  the  very 
best  of  taste  and  always  present  a 
striking  appearance. 

“We  naturally  want  the  customers’ 
continued  business.  To  achieve  that 
objective  our  work  must  be  all  good 
quality.  As  we  are  selling  it  by  mail, 
our  printing  has  got  to  sell  itself,  and 
quality  must  keep  it  sold  for  the  re¬ 
peat  business  we  need  to  keep  us  in  ' 
business.  In  the  true  sense  of  the 
word,  our  finished  product  must  accu¬ 
rately  reflect  and  characterize  the  stand¬ 
ard  of  the  firm  producing  it.  That  is 
our  incentive  to  do  as  good  work  on 
the  20th  or  100th  order  as  on  the  first 
one. 

“In  the  43  years  of  Mr.  Mulhaupt’s 
experience  in  the  printing  business, 
quality  has  always  counted  most  in 
maintaining  volume.  This  policy  does 
not  now,  and  never  did  depend  on  price 
alone.  It  makes  possible  a  volume  of 
business  with  a  profit.  He  has  made 
money  and  found  greater  satisfaction 
in  operating  a  quality  shop  with  a 
good  living,  rather  than  to  grow  too 
big. 

“In  operating  our  business  by  mail, 
we  have  found  it  necessary  to  give  the 
customer  the  same  good  service  as 
though  we  were  doing  it  the  old  way 
— direct  personal  contact.  Therefore, 
we  submit  ideas  for  all  types  of  print¬ 
ing  —  combination  color  printing, 
double  or  triple  impressions,  processed 
jobs  and  halftone  work.  Ideas  and 
dummies  are  submitted  by  mail,  al¬ 
though  on  big  jobs  final  decision  may 
require  a  call  to  round  it  out  or  whip 
the  piece  into  shape  for  acceptance. 
How'ever,  this  is  rarely  necessary  on 

( Continued  on  page  50) 
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people’s  indifference.  But  today  it  is 
being  flooded  with  the  light  of  public 
appreciation,  for  it  is  in  the  mighty 
drama  of  war  that  paper  assumes  its 
greatest  role.  Pulp  is  essential  for  ex¬ 
plosives,  while  mills  work  day  and 
night  producing  paper  for  shell  con¬ 
tainers,  food  packaging,  propaganda 
leaflets,  military  manuals,  war  maps. 


advertising,  and  substitutes  for  certain 


critical  materials.  Champion  is  proud 


of  its  importance  in  the  industry,  and 
of  its  ability  to  convert  great  stands 
of  timber  into  many  materials  that 
contribute  to  America’s  early  victory. 


■  THE  CHAMPION  PAPER  AND  FIBRE  CO.,  Hamilton,  OhioJ 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturers  of  Advertisers  *  and  Publishers  ’  Coated  and  Uncoated  Papers,  Cardboards,  Bonds,  Envelope 
and  Tablet  IPriting  .  .  .  2,000,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES  i 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI,  ATLANTA 
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HOW’S  ymt*  AOVtHUHHO 


PRINTERS  WHO  ADVERTISE 


should  send  specimens  for  re* 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  tdarshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


★  My  wife  has  just  called  out  to  me  from  our  bedroom  to  remind  me  that 
this  a  heckuvatimeofthe  night  to  start  writing  a  column.  I  know  it,  but 
there’s  nothing  I  can  do  about  it;  this  is  one  of  my  jobs,  and  I  must  see 
it  through,  even  if  February  is  a  pretty  short  month,  and  the  March 
assignment  seems  to  be  written  only  a  short  time  after  February’s.  I 
know,  too,  that  my  efforts  to  stay  awake  tonight,  completing  a  job  that 
is  mine,  are  being  duplicated  all  over  the  country,  probably  all  over  the 
world,  by  print-shop  owners  who’ve  had  tough  days  running  presses, 
setting  type,  cutting  paper,  seeing  customers,with  little  or  no  help,  and 
all  kinds  of  supply  and  delivery  difficulties;  tonight  they’ve  probably  taken 
home  bulging  envelopes  of  cost  sheets,  samples,  and  estimates,  working 
on  them  through  the  small  hours  in  a  sincere  effort  to  keep  the  shop 
going  during  daytime  hours  with  some  semblance  of  peacetime  routine. 


KOLB’S  PRINT  SHOP,  216  North 
Grand,  Enid,  Oklahoma  isn’t  throwing  in 
the  sponge,  despite  its  owner’s  absence  on 
a  government  job.  Mrs.  Emogene  Hum¬ 
phrey  writes :  “I  am  a  ninteen  year  old 
girl ;  my  boss  has  gone  to  work  for  the 
government  and,  with  the  help  of  a  fifteen- 
year  old  school  boy,  I  am  happy  to  say 
that  his  shop  is  still  open  and  doing  busi¬ 
ness.”  How’s  that  for  spirit  and  spunk, 
my  good  readers?  To  top  off  her  grand 
letter  Mrs.  H.  sent  a  heck  of  a  smart  blot¬ 
ter.  The  copy  reads :  “Do  you  find  the 
going  a  bit  ROUGH  due  to  Wartime  Re¬ 
strictions?  Well,  it’s  a  little  rough  for 
everyone.  But  w’e  can  take  it — can’t  we? 
A  very  valuable  aid  to  making  business 
SMOOTH  is  good  printing.  Better  de¬ 
signed  office  forms  and  more  attractive  ad¬ 
vertising  material  will  help  offset  labor 
shortages  and  other  changes  in  your  busi¬ 


ness.  .  .  .”  To  show  folks  that  she  knows 
a  rough  thing  when  she  sees  it,  Mrs.  H.  very 
smartly  pasted  a  piece  of  sandpaper  in  one 
corner  of  the  card.  Write  a  couple  of 
w’ords  of  good  cheer  to  this  spirited  gal, 
fellers,  and  don’t  forget  to  ask  her  for  one 
of  the  swell  blotters ;  they  deserve  an  AAA 
ad  rating. 

J.  BRYAN  BUSHNELL,,  125  South 
Tenth  Street,  Minneapolis.  Minnesota. 
“1943  will  be  our  year  of  simplicity  .  .  .” 
reads  the  cover  of  J.  B.’s  annual  good-will 
folder.  Page  two  has  a  tipped-in  color 
picture  of  a  very  inviting  looking  old-fash¬ 
ioned  fireplace,  and  on  the  next  page  Mr. 
Bushnell  tells  his  friends  and  customers 
to  drop  in  and  enjoy  his  hearth,  if  they 
haven’t  one  of  their  own.  Many  thanks 
for  the  invitation,  Mr.  B.  I’ll  certainly  take 
you  up  on  it  when  I’m  in  your  neighbor¬ 
hood.  Ad  rating :  A. 
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WHAT  WILL  STOP  THE  WAR? 

Millions  of  men,  tanks,  ships,  planes,  ammunition, 
supplies,  and  propaganda  will  combine  to  decide 
the  Issue. 

With  ail  of  these  printing  will  play  a  vital  pari. 
That  is  the  reason  why  there  should  be  no  waste 
in  the  production  of  printing— for  it  is  essential 
to  the  war  effort. 

Rollers  in  bad  condition  or  out  of  season  waste 
ink,  paper,  man-hours,  and  machine  time.  They 
should  not  be  tolerated. 

Bingham  Rollers  are  of  known  quality,  accepted 
as  standard  by  pressmen  throughout  the  country. 
They  are  the  logical  selection  of  experienced  ex¬ 
ecutives  who  demand  maximum  output. 

Check  your  rollers  now.  If  there  is  a  question  of 
their  condition,  replace  with  new  Bingham  Rollers 
at  once.  There  is  a  Bingham  representative  near  you. 


SAM’L  BINGHAM’S  SON  MFG.  CO. 

Roller  Makers  Since  1847 

Manufacturers  of  Printers’  and  Litho-Offset  Rollers 


CHICAGO 


Atlanta 

Das  Moines 

Indianapolis 

Minneapolis 

Pittsburgh 

Ciavaland 

Detroit 

Kalamazoo 

Nashville 

St.  l  ouis 

Dallas 

Houston 

Kansas  City 

Oklahoma  City 

Springfield,  0. 

ARDLEE  SERVICE,  Inc.,  28  West  23rd 
Street,  New  York,  N.  Y.  This  progres¬ 
sive  direct-mail  house  sends  out  interesting 
messages  on  government  postals  from  time 
to  time.  It  uses  a  printed  heading  and 
bottom  postscript ;  in  between  it  uses  two 
or  three  paragraphs  that  tell  about  current 
trends  in  direct-mail,  and  some  of  the  more 
interesting  ideas  the  shop  has  turned  out. 
Ad  Rating :  A. 

REBA  MARTIN,  Inc.,  145  West  45th 
Street.,  New  York,  N.  Y.  This  company 
specializes  in  the  production  of  government 
postals  processed  in  four  colors,  usually 
with  very  fine  results.  It  has  just  sent 
me  samples  of  a  four-shot  campaign,  using 
its  own  medium,  soliciting  business  from 
apparel  retailers.  The  promotion  quotes 
actual  prices,  and  according  to  L.  K.  Hoff¬ 
man,  R.  M.'s  V.  P.,  results  have  been  good. 
I  wonder,  Mr.  H.,  if  results  might  not  be 
even  better  if  you  worked  out  some  kind 
of  double  card,  incorporating  a  business 
reply  postal?  Ad  Rating:  A. 

MAILOGRAPH  COMPANY,  Inc.,  39 
Water  St.,  New  York,  N.  Y.  Arnold 
Kates  is  still  on  his  toes,  war  or  peace. 
George  Lehr,  a  former  longtime  Mailo- 
graph  employe  wrote  a  letter  to  the  “gang” 
and  Arnold  promptly  reproduced  it  and 
sent  it  with  a  personal  note  to  the  Mailo- 
graph  list ;  most  customers  know  and  like 
George.  Excellent  good-will  gesture;  an 
idea  that  might  be  suggested  to  any  num¬ 
ber  of  your  regular  customers — good  one 
for  you,  too.  Ad  Rating:  A. 

COLTON’S  CRAFT  PRESS,  Fairmont, 
Minnesota.  Roscoe  Colton  keeps  his  shop’s 
name  in  front  of  his  customers  by  giving  ’em 
blotters  that  do  a  good  selling  job  for 
War  Bonds  and  Stamps.  Ad  Rating:  A. 

ACME  PRINTING  CO.,  510  South  Brook 
Street,  Louisville,  Kentucky.  Congratula¬ 
tions  on  your  very  effective  red,  white  and 
blue  “Stamp  out  the  word  (WAR)”  Bond 
and  Stamp  blotter.  This  is  a  very  dra¬ 
matic  example  of  the  sort  of  work  printers 
can  do  so  well  to  further  the  Treasury’s 
anti-inflation  program.  Acme’s  name  is 
discreetly  set  in  very  small  type  along  the 
blotter’s  bottom  edge.  Ad  Rating:  A. 
ADVERTISING  ASSOCIATES,  93  Fed¬ 
eral  Street,  Boston.  This  house  designed 
a  very  beautiful  red,  white  and  blue  card 


(complete  with  blue  deckle  edge)  to  pro¬ 
mote  the  sale  of  War  Bonds  and  Stamps. 
Copy  used  is  good  enough  to  quote: 
“ANSWER  THIS:  ‘I  am  looking  for¬ 
ward  to  dictating  peace  to  the  United 
States  in  the  White  House’  (YAMAMO¬ 
TO)  .  .  .  ‘We  shall  exterminate  British 
and  American  power.  .  .  .’  (TO JO)  .  .  . 
BUY  MORE  WAR  BONDS  AND 
STAMPS.  .  .  Ad  Rating:  AAA. 

LESLIE  E.  LOYSEN,  459  Portland  Ave¬ 
nue,  Rochester,  N.  Y.  Your  weekly  desk 
diary  is  a  very  handsome  thing,  and  I 
imagine  that  it’s  highly  appreciated  by  your 
customers.  You’re  to  be  commended  for 
the  fine  planning  job  you  did  on  this  work ; 
each  sheet  (representing  a  week  of  dates, 
with  spaces  for  memo)  offers  a  different 
message  at  the  bottom.  Not  only  are  the 
messages  different,  most  of  them  are  down¬ 
right  interesting.  Let’s  see  some  of  your 
other  promotion,  Leslie !  Ad  Rating :  AAA. 

JANSKY  PRINTING  CO.,  Watertown, 
Wisconsin.  “Trimmings”  is  a  monthly 
blotter  house-organ  that’s  been  going  out 
to  Jansky’s  customers  for  twenty  years. 
That’s  a  wonderful  record,  Mr.  J. ;  you 
do  a  nice  job,  and  after  reading  your  Jan¬ 
uary  issue  I’m  not  surprised  to  learn  that 
folks  complain  when  they  don’t  get  it. 
Another  Jansky  blotter  (printed  on  stock 
odds  and  ends)  goes  into  packages  and  says 
(in  simulated  handwriting)  “Just  to  tell 
you  that  we  appreciate  your  business.”  Nice 
touch.  Incidentally,  Mr.  Jansky,  your 
letterhead  design  is  one  of  the  most  effec¬ 
tive  we’ve  seen  in  a  long  time.  Ad  Rating 
A. 

GEORGE  MULLEN,  305  East  45th 
Street,  New  York  City.  A  good  letter 
from  George  explains  the  fact  that  he 
began  using  today’s  great  Industrial  phrase 
— “Know  How” — seven  years  ago ;  George 
is  proud  of  his  foresight  in  choosing,  so 
long  ago,  a  philosophy  that  means  so  much 
today.  Ad  Rating:  A. 

TRANSCRIPT  PRINTING  CO.,  Peter¬ 
borough,  New  Hampshire.  The  January 
issue  of  “Transcript  Prints”  was  printed 
on  a  government  postal,  but  it  put  over  an 
important  message,  nevertheless.  Told 
folks  that  WPB  Limitation  Order  L-241 
(10%  less  paper)  could  be  efficiently  met 
w'ithout  undue  hardships.  Ad  Rating:  A. 
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POCKET-SIZE  MANUAL  OF 
PAPER  INFORMATION 


Gives  you  quick  answers 
to  these  questions: 

•  WHAT  GRADES? 

•  WHAT  COLORS? 

•  WHAT  FINISHES? 

•  WHAT  WEIGHTS? 
•  WHAT  SIZES? 


GET  THIS  HELPFUL  BOOK 


find  this  book  a  welcome  trouble-saver. 
It  will  prevent  you  from  wasting  time  sug¬ 
gesting  and  specifying  paper  grades  and 
colors  no  longer  available.  It  will  serve 
as  a  guide  to  help  you  order  sizes  that  cut 
economically,  in  quantities  that  are  han¬ 
dled  and  shipped  economically.  Each  page 
contains  full  stock  information  on  a  single 
line  plus  a  blank  column  for  your  notes. 

You’ll  want  to  keep  a  copy  of  this  new 
Hammermill  Manual  on  your  desk.  Free 
— mail  the  coupon  today. 


WHENEVER  YOU  ORDER  PAPER,  whenever  you 
estimate  a  job,  you  will  find  this  new  Man¬ 
ual  of  Paper  Information  a  valuable  help 
and  a  time-saver. 

Its  24  pages,  conveniently  indexed, 
contain  the  detailed  story  of  all  Hammer- 
mill  papers  now  available  under  wartime 
restrictions  of  paper  manufacture. 

Whether  your  customers  call  for  letter¬ 
heads  and  envelopes,  forms,  accounting 
record  sheets  or  file  cards,  booklets  or 
folders — nearly  any  printing  job,  you’ll 


Hammermill  Paper  Co. 

Erie,  Pa. 

Please  send  me,  free,  a  copy  of  the 
new  Hammermill  Manual  of  Paper 
Information. 


Position. 


(Attach  to  your  business  letterhead) 


=  100%= 

AUTOMATIC 

=  SLUG  SAWING  = 

— with 

=  MOHR  = 
=  SAW  = 

Saws  slugs  to  any 
measure  as  they  are 
ejected  by  the  line- 
casting  machine. 


MOHR  LINO-SAW  CO. 

126  N.  Union  Ave.,  Chicago,  III. 


The  BOLTON  KNIFE 


It  is  the  Knife  that  does  the  cutting 


John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

Mold  Face  Bruise 
Affects  Side  Wall 

/  am  enclosing  part  of  a  slug 
m  from  my  Model  1  Linotype.  You 
will  notice  a  bright  spot  on  the  rib  side. 
Can  you  tell  me  what  causes  it? 

This  slug  was  cast  with  the  knives 
wide  open  and  was  not  touched  by  the 
kniveSy  so  the  trouble  was  not  there. 

I  thought  a  piece  of  metal  might  be 
sticking  to  the  moldy  but  was  unable 
to  find  any.  It  does  not  seem  to  affect 
the  slug  and  has  been  doing  this  for 
several  months.  This  was  a  27  pica 
slugy  and  the  bright  spot  occurs  about 
6  or  8  ems  from  the  right  end. 

A.  F.  K.y  Madisony  N.  Y. 

Yours,  with  sample  slug,  re- 
m  ceived  and  carefully  examined. 
The  injury  involved  is  important,  jus¬ 
tifying  analysis. 

Your  mold  cap,  which  carries  the 
trimming  ribs,  has  received  a  blow 
upon  its  face,  at  the  point  complained 
of,  so  close  to  the  sharp-angled  corner 
that  a  slight  expansion  or  overhang 
resulting  extends  into  the  mold  cell 
where  the  slug  is  cast,  its  ;  netration 
exceeding  the  slug  taper  provided  for 
ejection  of  the  slug  from  the  mold, 
to  that  extent  creating  a  visible  fric¬ 
tion  drag  upon  the  slug  wall  at  that 
point,  as  the  slug  leaves  the  mold  cell. 
Yours  appears  slight. 

The  extent  of  this  injury  may  be 
readily  seen  by  removing  the  mold  cap 
for  careful  inspection. 

While  it  is  possible  to  carefully  re¬ 
duce  and  polish  out  such  an  overhang 
or  expansion,  restoring  the  original 
taper  of  the  mold  cap  side  wall,  elim- 
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She  mey 

m6Ke  (3 
c/dte  with 

YOU! 


If  she  hasn’t  already  done  so,  an  efficient  secretary  to  a  business 
executive  may  be  calling  you  soon.  She’ll  tell  you  her  boss  has 
been  reading  those  Nekoosa  Bond  ads  which  are  appearing  in 
BUSINESS  WEEK,  TIME,  and  NEWSWEEK— and  he  wants  to  see 
you  about  his  business  stationery  problems. 

Nekoosa  Bond  ads  stW  you  as  an  expert  in  planning  business  print¬ 
ing.  .  .they  impress  upon  the  prospect  that  “It  Pays  to  Plan  with 
Your  Printer.’’  Cash  in  on  this  sales  opportunity. .  .get  full  details 
from  your  Nekoosa  paper  merchant  today! 


NEKOOSA  BOND 

One  of  the  Pre-Tested  Business  Papers  made  by  the  NEKOOSA-EDWARDS  PAPER 
COMPANY,  Port  Edwards,  Wis.  Others  are  JOHN  EDWARDS  BOND,  NEKOOSA 
MIMEO  BOND,  NEKOOSA  DUPLICATOR  BOND  and  NEKOOSA  LEDGER. 
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It's  New!  Foundry  Metal 

TATIONERS 

GOTHIC _ 

NUMBER  ONE  55A  1.30 

NUMBER  TWO  LIGHT  55A  1.10 
NUMBER  THREE  LIGHT  55A  1.00 

NUMBER  FOUR  LIGHT  55A  .95 

Combination  Price,  All  4  Sizes  3.90 

NUMBER  2  Z5A  1.30 

NUMBER  3  25A  1.25 

NUMBER  A  25A  1.10 

Combination  Price,  All  3  Sizes  3.20 

ABOVE  PRICES  00  NOT  INCLUDE  POSTAGE 

L.Ae  TYPE  &  RULE  CO- 

Send  for  Our  225  EAST  PICO  BLVD. 
New  Catalog  LOS  ANGELES,  CALIF. 


A  Practical  Touch  Syttem 
for  Operating  the  Linotype, 
Intertype  and  Linograph 
by  E.  B.  Harding 

Set  of  booklets  In  case  oivlng  complete 
instnjctions  end  practice  exercises  for 
beginner  and  experienced  operator. 

Send  check  for  $2.27  to 

The  Graphic  Arts  Publishing  Co. 
608  South  Dearborn  St.,  Chicago,  III. 


inating  the  ejection  bruise  complained 
of,  the  depression  caused  by  the  blow 
upon  the  mold  cap  face  still  remains, 
encouraging  the  intrusion  of  metal  up¬ 
on  the  edge  walls  of  contacting  mats, 
metal  particles  entering  the  magazine, 
and  a  tendency  of  metal  to  accumulate 
upon  the  mold  face.  All  of  these 
factors  eventually  contribute  to  a  dis¬ 
turbance  of  the  face  level  upon  the 
slug,  also  producing  variations  in  slug 
height. 

From  the  above  you  will  realize  the 
supreme  importance  of  maintaining  a 
clean,  polished  mold  face,  permitting 
no  bruises  or  face  damage,  especially 
serious  where  cell  sidewalls  are  in¬ 
volved. 

As  long  as  your  slug  ejection  re¬ 
mains  free  no  harm  is  likely  to  result. 
But  a  clean  mold  and  clean  mats  are 
essential  safeguards. 

V  . . .  _ 

To  Train  Machine  Operators 

★  In  an  endeavor  to  meet  a  critical  situa¬ 
tion  with  reference  to  the  shortage  of  type¬ 
casting-machine  operators  and  printers,  the 
Department  of  Printing  of  Kansas  State 
Teachers  College,  Pittsburg,  Kansas,  in 
cooperation  with  the  Kansas  State  Board 
for  Vocational  Education  and  the  Kansas 
Press  Association,  has  set  up  a  plan  for 
emergency  training  of  Kansas  operators. 

Facilities  have  been  organized  to  give 
an  eight  weeks’  intensive  course  in  key¬ 
board  operation  and  in  the  care  of  the 
machine  to  students  selected  by  the  news¬ 
papers  of  the  state. 

V  _ 


X  Rollers  Conserve  for  Economy  X 

Ideal  Graphic  and  Ideal  Typo  Vulcanized-  tain  surface  tack  and  softness.  Require  less 
Oil  Rollers  are  geared  to  the  economy  pro-  resetting  than  ordinary  composition  rollers, 
gram,  yet  assure  printers  a  maintenance  of  Typo  Vulcanized-Oil  Distributing 

qualityworkandhighproductionstandards.  Ro||e„  ^e  used  with  linseed-base  or 
Ideal  Graphic  Rollers  are  made  of  highest-  water-color  inks.  They  give  year-round 
quality  materials  to  withstand  the  pace  of  service,  remain  constant  in  diameter,  do 
high  speeds  without  softening  and  still  re-  not  harden  and  ore  easily  cleaned. 

IDEAL  ROLLER  &  MANUFACTURING  CO.  fo'.l^TstA^N.I^cl/TXt 
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Prominent  Uteri  of  Strathmore  Letterhead  Papert:  No.  S7  of  a  Seriea 


TODAY'S 

PICTURE 


Current  Strathmore  advertising 
points  out  how  essential  paper 
is  to  the  war  effort,  features 
leading  industries  that  use 
Strathmore  in  their  Victory 
programs,  stresses  the  point 
that  good  letterheads  help 
maintain  the  reputation  every 
firm  is  guarding  today. 


out  of  the  earth 


The  Eagle-Picher  Lead  Company  is  serving  in  this 
war  by  taking  from  the  land  lead,  zinc  and  minerals. ..fry  giving  back 
to  the  nation  vital  materials  that  go  into  fighting  tools  for  Uncle 
Sam;  oxides  and  metals  for  batteries  in  jeeps  and  tanks,  for  lenses 
in  cameras,  for  equipment  in  planes. 


This  s«riM  appears  int 


FORTUNE 

TIME 

BUSINESS  WEEK 
UNITED  STATES  NEWS 
NEWSWEEK 
FORBES 

ADVERTISING  A  SEUING 
TIDE 

PRINTERS'  INK 
SALES  MANAGEMENT 


For  100  years,  Eagle-Picher  has  built  up  an  increas¬ 
ingly  outstanding  record  of  quality  service.  Today,  this  reputation 
is  effectively  conveyed  to  customers  and  contacts  by  the  Company 
letterhead  on  Strathmore  Bond. 


\ouT  letterhead  should  express... and  help  to  build... 
the  reputation  of  your  business.  Choose  a  fine  paper,  and  be  sure 
of  the  impression  you  make  in  your  important  correspondence.  A 
letter  writen  on  Strathmore  Paper  costs  only  a  small  percent  more 
than  a  letter  written  on  the  cheapest  paper  you  might  buy.  Such 
plus  value,  for  so  little  cost  difference,  is  sound  business  economy. 
Write  us  for  detail  of  “letter”  cost. 


Strathmore  Papers  for  Letterheads:  Strathmore  Parchment, 
Thistlemark  Bond,  Bay  Path  Bond,  Strathmore  Bond,  Strath¬ 
more  Script,  Alexandra  Brilliant  and  Strathmore  Writing. 


MAKERS 
OF  FINE 
PA  PERS 


Strathmore  Paper  Company,  West  Springfield,  Massachusetts 
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COMPOS  HANDFINISHED  RULE  IS 

UNIFORM 

in  Quality — Cast  from  a  special  hi-test  ma¬ 
terial  under  constant  supervision  of  men 
with  years  of  experience. 

Handfinished  to  insure  highest  possible 
accuracy. 

ONLY  19c  PER  LB. 

Uniform  LEADS  and  SLUGS — cast  from  high 
quality  metal  and  checked  and  rechecked 
for  accuracy. 

ONLY  13'/2C  PER  LB. 

Price*  Subject  to  Change  Without  Notice 

Uniform  Service — All  rule  faces  in  stock.  2 
to  36  pt.  100  lbs.  minimum.  Order  can  be 
assorted  rules  and  spacing  materials.  Imme¬ 
diate  shipment.  These  low  prices  compel  us 
to  request  check  with  order  to  eliminate 
bookkeeping.  Wall  chart  on  request. 


COMPO  RULE  CO 

55  E.  Wackcr  Drive  Chicago,  ill 


Send  For  Your  FREE 
M  &  L  Foundry  Type 
CATALOG  .  . . 

Illustrates  and  prices  hundreds  of  fonts 
of  modern  and  conventional  type  faces. 
An  essential  buying  guide. 

M  &  L  TYPE  FOUNDRY 

4001  Ravenswood  Av.,  Chicago,  III. 


answered  by 
HAYWOOD  H.  HUNT 

Position  of  Type  Page 

Q/  am  enclosing  a  small  booklet 
a  recently  done  in  our  office.  Ad¬ 
mittedly,  ours  is  just  a  country  shop, 
and  we  seldom  do  what  would  be  called 
“book  work.”  My  problem  is  this:  Is 
there  some  simple  rule  which  may  be 
followed  to  arrive  at  the  happy  medium 
as  to  proportion  of  page  area  to  be 
covered  by  the  type  page,  and  the 
placing  of  the  type  page  to  best  ad¬ 
vantage  on  the  paper,  with  regard  to 
margins,  etc?  I  have  heard  printers 
talk  about  “progressive  margins.”  Can 
you  tell  me  what  is  meant  by  this? 
And  I  have  heard  them  talk  about 
“shingling”  forms  on  the  stone  in  lock¬ 
ing  up  book  and  magazine  forms.  Any 
information  or  advice  you  can  give  me 
will  be  appreciated. 

E.  S.  Q.j  Ohio 

A  We  are  afraid  you  are  asking 
/\m  quite  a  lot  for  one  “helping.” 
That  is  to  say,  you  are  anxious  to  cover 
a  lot  of  territory  at  a  single  leap.  We 
would  suggest  that  you  sort  of  sneak  up 
on  these  finer  points  of  booklet  print¬ 
ing  by  degrees.  There  must  be  some 


Get  the  facts  on  the 
C&G  SAWLINER 


This  LOW-PRICED  saw  will  do  ALL  the 
rawing  for  most  small  printers.  It  has 
many  exclusive  C&G  features.  An  eco¬ 
nomical  auxiliary  saw  for  plants  where 
tlie  capacity  of  a  larger  C&G  Saw  Trim¬ 
mer  is  not  needed.  Write  for  the  facts. 


MILWAUKEE  SAW  TRIMMER  CORP. 
612  E.  Clybourn  St.,  Milwaukee  Wis. 
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This  new  draped  flag  reproduces 
the  arrangement  sponsored  by  the 
Flag-in-Every-Home  Committee. 
It  offers  Old  Glory  in  a  modern 
manner  which  lends  itself  to  let¬ 
terheads,  programs,  booklets  and 
all  manner  of  jobs.  Order  it  while 
it’s  new  and  be  the  first  to  use  it! 
A  generous  quantity  of  two  sizes 
of  Draped  Flags  for  one-  and  two- 
color  printing  is  available  in  ATF 
Handypack  No.  68  (shown  at  the 
right)  which  sells  for  only 

$|65 

ORDER  HERE: 

f  want _ Handypaeks  No.  68 

I  want  a  Patriotic  Typecuts 
folder _ □ 

Name _ 

Address _ 


Tear  the  whole  page  out,  fill  in  the  above  form  and  mail  to 


ELIZABETH,  NEW  JERSEY  •  Branches  and  dealers  in  thirty-one  cities 
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Charge  □ 
Cash  □ 

CO.D.  □ 


SINGE  1931 

QUALITY 
SERVICE 
RIGHT  PRICES 

•  All  3  elements  of  Stripfounders  busi¬ 
ness  creed  are  essential  to  your  com¬ 
plete  satisfaction.  STRIPFOUNDERS 
are  "First”  in  Precision  finished  Rules 
and  other  Spacing  materials. 

The  Quality:  Stripfounders  .  .  .  Strip 
materials  are  cast  from  high  test,  new 
linotype  metal — precision  finished. 

The  Service:  Shipments  nude  same  day. 
The  Right  Price:  Economically  priced 
in  spite  of  a  higheriaw  material  market. 

Send  for  FREE  Wall  Chart  and 
the  new  prices  now  in  effect, 

STRIPFOUNDERS 

4550  Federal  Street  •  Chicago,  Illinois 


FIRE 


Equip  your  plant  with 

JDSTRITE 
SAFETY  CANS 

Approved  by  Under- 
ter  iter  m'  Laboratories,  Ine, 

JUSTRITE  MFG.  CO. 
2054  N.  Southport  Ave. 
Chicago,  III. 


Many  victories  are  won  by  men  who 
keep  on  a  few  minutes  longer. 

— Paper  Manufacturers  Co. 


books  on  printing  and  typography 
which  can  be  obtained  through  your 
local  public  library.  Many  states  have 
books  which  are  sent  from  the  central 
state  library  to  local  libraries  on  re¬ 
quest.  The  Graphic  Arts  Monthly  lists 
a  number  of  books  along  graphic  arts 
technical  lines.  One  of  these  in  par¬ 
ticular  might  be  good  for  you  to  study, 
“Printing  and  the  Allied  Trades,”  by 
R.  Randolph  Karch.  The  I.  T.  U. 
Correspondence  Course  in  Printing  of 
course  covers  this  and  other  subjects 
very  comprehensively. 

However,  we  will  at  least  try  to  help 
you  to  the  extent  of  constructively  crit- 


Shotcing  faulty  position 

icizing  the  booklet  you  sent  us:  You 
have  centered  your  type  on  pages  al¬ 
most  exactly.  We  believe  that  the 
best  practice  in  printing  of  this  sort  is 
to  consider  the  two  facing  pages  as  a 
unit.  When  pages  are  centered,  they 
have  just  twice  as  much  space  between 
the  two  pages  as  there  is  on  either 
outer  margin — making  the  type  pages 
seem  to  “fall  apart.”  Limited  space 
( Continued  on  page  50) 


wnnn  tydf 

YW  III  !■  Perfect  printing  surface. 

HAMILTON  MANUFACTURING  CO.  TWO  RIVERS,  WISCONSIN 


24 


The  Graphic  Arts  Monthly — March,  1943 


pile  it  Hi^ket--  it 

n>«t  s  one  thing  you  can  OFFSET* 

in  the  foun’ 


That  s  one  thing  you  can  K  ^  ^  FSET^ 

start  to  finish  There^‘^~’^°“  "  9®‘  cl^  sham  are 

down  the  line.  ®  combmation  that  spells 

f^youhaven'ttriedth^o  ^  all  the  way 

- . 


Mail  fha  Coupon  for  free  Trial  Offer 

E.  I.  KELLY  CO..  1927  N.  Pitcher  St. 
Kalamazoo.  Mich. 

It's  up  to  you.  What  about  that  FREE 
TRIAL  OFFER  on  WOTTA  BLACKS? 


Address. 


KALAMAZOO'  • 
,  MICHIGAN 


room  and 
Ptant.  No 


tinn  letter 


HERE'S  OUR 

No.  1  Must 

IN  PLANNING 
FOR  THE 
FUTURE 

^  What  we  need  around  this  shop 
^  and  what  we'll  need  more  than 
ever  when  the  war's  won  is  a  metal 
base  that's  machined  to  close  tol¬ 
erances  for  precision  printing  .  .  . 
a  base  that  we  can  use  whether 
•we're  printing  from  electrotypes^ 
stereotypes  or  metal-bached  rubber 
plates  ...  a  base  that's  strong  and 
durable  enough  to  give  us  depend- 
oble  service  for  years.  I've  looked 
'em  all  over,  and  our  best  bet's  the 
Sterling  Toggle  Hook  and  Semi- 
Steel  Base  System.  Maybe  we 
can't  get  a  Sterling  Toggle  System 
now,  but  let's  find  out  more  about 
it  today  by  getting  in  touch  with 


THE  PRINTING  MACHINERY  COMPANY 
436  Commercial  Square  •  Cincinnati,  Ohio 


23  East  26th  Street  •  New  York  City 


Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 
Trouble  Due  to  Humidity  ?  , 

QWe  have  been  getting  some  diffi- 
m  culty  with  ink  recently.  The  ir^k 
manufacturer  blames  it  on  green  paper 
and  the  paper  manufacturer  blames  it 
on  the  ink.  So  we  come  to  you  for  an 
impartial  opinion. 

Both  fobs  were  printed  on  a  Miehle 
Vertical  using  electric  drying  and  left 
in  the  pile  as  delivered.  After  24  hours 
the  top.  sheets  were  O.K.  but  those 
underneath  could  be  rubbed  as  indi¬ 
cated  on  the  bottom  samples.  The  whole 
lot  was  then  riffled  to  allow  air  to  pen¬ 
etrate  between  the  sheets  and  allowed 
to  stand  for  another  24  hours.  At  the 
end  of  this  period  parts  of  the  picture 
actually  exposed  to  the  air  were  O.K. 
but  the  rest  were  almost  as  bad  as 
before.  Therefore  we  spread  out  the 
whole  lot  and  in  24  hours  more  the 
ink  had  set  satisfactorily.  Do  you  have 
any  explanation  for  this  peculiar  be¬ 
havior? 

Our  plant  is  not  air  conditioned  and 
the  humidity  was  between  20  and  25 
at  a  temperature  of  72  degrees. 

The  other  cut  had  been  printed  in 
the  same  manner  as  above  and  24  hours 
later  rubbed  as  shown.  This  same  ink 
had  been  used  three  months  ago  to 
print  the  same  fob  using  the  same  make 
and  grade  paper  but  another  lot  of 
stock.  This  job  was  perfectly  satis¬ 
factory.  It  would  seem  from  this  either 
that  the  ink  had  deteriorated  (the  can 
had  been  tightly  closed)  ^  the  paper 
was  green  or  the  atmospheric  condi¬ 
tions  in  the  shop  were  offl 

W.  F.  T.y  Boston,  Mass. 
The  condition  you  complain  of  in 
•  your  letter  is  not  uncommon;  yet 
it  is  not  so  easy  to  answer  by  one  who 
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vifi.  O'^fC-d 


Order  from  your 
dealer 

Write  for  booklet 


CHALMERS  CHEMICAL  CO. 
123  Chestnut  Street 
Newark,  N.  J. 


Number  with  a  Roberts 

For  numbered  work  is  easy  and  profit¬ 
able  too,  when  you  use  Roberts  typo¬ 
graphic  numberingmachinesbecause: 

1.  The  investment  required  for  new  Roberts  ma¬ 
chines  is  small. 

2.  Machine  life  is  long  because  plunger  drives  actu¬ 
ating  pawl  swing  directly — rthus  eliminating  lost 
motion  and  minimizing  wear.* 

3.  These  machines  are  available  at  the  low  prices 
shown  below. 

5  Wheel.  Model  27— $12.00  less  40%— $7.20  net 

6  Wheel.  Model  28— $14.00  less  40%— $8.40  net 

Your  Choice 

1.  Forward  or  backward  movement.  3.  10%  trade-in  allowance. 

2.  Roman  or  Gothic  style  figures.  4.  Extra  discounts  in  quantities. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-710  Jamaica  Avenue  Brooklyn,  New  York 


I 


Real  friend-winning,  money-making, 
sales  volume-building,  bindery  lobor- 
saving  DUO-TANG  Loose  Leaf  Covers 
with  built-in  fasteners  and  eyelets. 

FREE  SnmPlES  that  will  sell  mailed 

promptly.  Prices  and  estimates,  too. 


ELLINGSWORTH  MFG.  CO. 

200  SOUTH  PEORIA  STREET  CHICAGO,  IlllNOIS 

TELEPHONE  •  HATMARKET  )722 


EARHART  COLOR  PLAN 

Makes  Color  Selection  Easyt 
Bndorted  by  hundreds  of  pcintan.  Prioe  $t.M. 

Tho  Graphic  Arts  Publishing  Co. 
(08  So.  Dearborn  St.  Chicago,  III. 


is  not  on  the  ground,  so  to  speak,  to 
note  conditions  as  they  are  at  time  of 
printing.  Due  to  the  fact  of  stock 
having  passed  over  drier,  riffled,  etc. 
and  time  elapsed  since  first  time 
through  the  press,  it  is,  of  course,  im¬ 
possible  for  us  to  determine  whether 
or  not  the  stock  was  green  at  the  time 
you  ran  the  first  color.  The  fact  that 
you  have  a  very  good  register  on  all 
the  sheets  submitted  would  indicate, 
however,  that  the  stock  was  fairly  well 
seasoned  at  the  time  of  printing.  We 
woud  suggest  in  this  connection  that  it 
is  always  well  to  specify  seasoned  stock 
when  ordering  paper  on  which  register 
color  printing  is  to  be  done.  As  to 
the  ink  deteriorating  within  a  period 
of  three  months,  that  is  practically  out 
of  the  question. 

This,  then,  leaves  us  to  consider  con¬ 
ditions  under  which  the  job  was 
printed.  Humidity  and  temperature  as 
stated  in  your  letter  were  fairly  good 
for  the  work  in  hand,  especially  as  you 
used  an  electric  drier,  although  we 
usually  advocate  a  room  temperature 
of  approximately  78  degrees,  especially 
where  no  heaters  are  used.  Are  you 
sure  no  window  was  open  during  the 
time  of  running  and  when  the  stock 
was  exposed  to  the  air?  Also  was  the 
stock  covered  between  runs  of  the  dif¬ 
ferent  colors  and  during  the  night? 

We  have  found  it  a  good  plan  to  test 
for  set  and  drying,  an  hour  or  so  after 
the  first  500  have  been  run,  especially 
when  printing  the  final  color,  then  if 
drying  Has  not  started  it  will  be  well 
to  add  about  one-half  ounce  of  paste 
drier  to  the  pound  of  ink  which  will 
almost  certainly  cause  the  ink  to  set 
and  dry  quickly. 

V _ 


■m 


tutPida>i  iNitf  O 

IDEAL  FOR  AUTOMATIC  PRESSES  H-H 
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BLATCHFORDTL^^tb'  BASE 

CONSERVATION  OF  METALS  IS 
YOUR  PATRIOTIC  DUTY 

Case  histories  proTO  that  use  of  Blatchford  Base  will 
prolong  life  of  electros  25%  to  100%  when  com¬ 
pared  with  wood  mounted  plates  or  obsolete  forms 
of  metal  bases.  And  remember:  Blatchford  is  guar¬ 
anteed  for  ten  years!  It  will  last  through  the 
“DURATION." 


THE  OUAXAMTEED  BASE  Nothing  is  more  costly  than  plate-mounting 
_  equipment  that  fails  in  the  ** pinches,** 


E.  W.  BLATCHFORD  CO. 

Branch  of  National  Lead  Company 

63  Park  Row,  NEW  YORK  900  W.  18th  St.,  CHICAGO 


NIY  worried 

“Certainly  glad  I  stop  at  recognized  hotels  on 
my  many  business  trips.  Once,  serious  illness 
developed  suddenly  at  home.  Though  I’d  left  no 
forwarding  address  I  was  easily  traced  to  my 
hotel  by  phone.’*  D,  B.,  Rochester,  New  York. 
AMERICAN  HOTEL  ASSOCIATION 

FOR  A  FRESH  START 

"  *  HOTEL 
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ROSBACK 


Rotary  Round  Hole  and  Slot  Hole 
Perforators,  Hi-Pro  Paper  Drills. 
Gang  Stitchers,  and  Vertical  Per¬ 
forators  and  Punching  Machines. 

F.  P.  Rosback  Company 

Benton  Harbor,  Michigan 
Largest  Perforator  Factory  in  the  World 

Rosback  Verti¬ 
cal  Perforators 
have  replace¬ 
able  perforating 
mechanism,  also 
inlaid  tool  steel 
die  with  5- 
year  guaran¬ 
tee. 

Foot-power 
perforators,  20", 

24",  28"  sizes: 
motor  drive,  28" 
and  30"  sizes. 

Hand  perfora¬ 
tor,  10"  size 
with  open  end, 
perforates  20" 
line  by  revers¬ 
ing  sheet. 


Speeds  up  predttcfioii  and 
increases  your  profit 

Inexpensive  •  Dependable 


10  DAY  FREE  TRIAL 

WrUm  for  lUiutrmtod  fotdor 

A  Complote  Line  of  Prinfer't  Brushes 


Western  Brush.  Co.,  Inc. 

29  South  Market  Street 
Chicago,  Itlmoii 


Stereotyping 

Questions 


To  Eliminate  Pores 


QHow  can  large  holes  or  pores  of 
m  the  stereotype  cast  be  avoided? 
R.  T.,  Evansville^  Indiana 
A  Assuming  it  is  intended  to  cor- 
•  rect  coarse  porous  honeycomb 
through  the  body  of  the  stereotype 
plate,  it  is  necessary  to  obtain  tem¬ 
peratures  of  the  alloy  and  casting 
equipment  for  casting  good  plates.  The 
speed  of  cooling  is  regulated  to  per¬ 
mit  solid  plates.  Increasing  the  in¬ 
sulation  of  the  casting  equipment  is 
recommended  by  placing  several  sheets 
of  newsprint  or  similar  paper  under¬ 
neath  the  stereotype  mold  and  using 
a  heavier  cardboard  insulator  at  the 
back  of  the  casting  box.  These  pro¬ 
cedures  will  slow  up  the  cooling  rate 
and  secure  more  solid  plates.  Pouring 
the  metal  is  also  a  factor.  It  is  sug¬ 
gested  to  make  the  pour  slower  and 
steady,  moving  the  flow  from  one  side 
of  the  casting  box  opening  to  the  other 
during  the  pouring. 

V  _ _ 


Paper  Tail  Sheets 


QCan  paper  tail  shield  pouring 
m  sheets  serve  on  curved  casting 
boxes  in  lieu  of  steel  and  what  are  the 
requirements? 

B.  L.  Cincinnati^  Ohio. 

A  Yes,  paper  tail  sheets  may  be  used 
•  very  successfully  in  lieu  of  steel 
on  curved  casting  equipment.  There 
are  specific  advantages  obtained  with 
paper  tail  pouring  sheets.  The  insula¬ 
tion  value  of  paper  permits  the  print¬ 
ing  area  of  the  cast  to  freeze  first  al¬ 
lowing  the  air  and  stresses  to  escape 
into  the  tail  of  the  cast.  The  tail  end 
of  the  cast  freezes  first  with  steel  tail 
pouring  sheets.  Paper  tails  are  best  at 
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Figure  it  out :  If  an  average  of  a  million  air 
mail  letters  are  flown  each  month,  and  each 
letter  saves  l/20th  of  an  ounce  over  regular 
weight  envelopes,  we  have  a  total  saving  of 
nearly  40,000  pounds  of  air  cargo  in  a  year! 


Uficlc  SctlH  has  said  "use  light  weight  air  mail  envelopes”.  .  .  and 
U.  S.  E.  has  co-operated  by  developing  several  grades  —  some  tinted 
on  the  inside  for  extra  mailing  security. 

Sales- minded  printers  will  not  overlook  this  opportunity  to  combine 
patriotism  and  profit  —  to  get  new  business  from  old  customers  who 
have  been  using  regular  weight  air  mail  stationery.  Ask  your  paper 
merchant  for  samples  and  prices.  bg 

UNITED  STATES  ENVELOPE  COMPANY 

General  Offices,  Springfield,  Massachusetts 
13  Manufacturing  Divisions . 5  Sales-Service  Offices 

Makers  of  envelopes  •  writing  paper  •  note  books 

TRANSPARENT  CONTAINERS  •  MOISTURE-PROOF  BAGS  •  PAPER  CUPS 
TOILET  TISSUE  •  PAPER  TOWELS  •  AND  OTHER  PRODUCTS 
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100% 

accurate 

COUNTERS 

for  Kluge  and 
Chandler  & 

Price  presses 

Knob  reset  counter. 
DR  (illustrated). 
$8.25  .  .  .  non-reset 
model  D.  $6.75  .  .  . 
model  AR  for  other 
presses.  $7.75. 

F.  B.  Redington  Co. 
110  S.  Sangamon  St. 
Chicago,  III. 


REDINGTON 


A  Message  from 

NYGREN-DAHLY 


N-D  Machines  were  best  in 
pre-war  days.  They’ll  be  still 
better  in  post-war  times.  Mean¬ 
time.  treat  yours  well.  Clean 
them,  oil  them,  run  them  wise¬ 
ly.  They’ll  serve  you  for  the 
duration. 


NYGREN-DAHLY  COMPANY 
218-230  N.  Jefferson  St.  Chicago,  ill. 


FOR  OVER  HO  YEARS  THE  HOST  COMPLETE  LINE  OF 
STEEL  ENGRAVED  BLANKS  FOR  BONDS  AND 
STOCK  CERTIFICATES  AHD  ALL  PAPERS  OF  VALUE 

KIHH  BROINERS  BIIHK  MOTE  ENCRAVERS 
^EASIRUIHERFORDNEM  JERSEYS 


.040"  to  .050"  in  thickness,  almost 
double  the  thickness  of  steel  tail  sheets. 
It  is  imperative  that  the  side  gauges 
be  recessed  sufficiently  to  accommodate 
this  increased  thickness  of  paper  tails. 
The  paper  tail  must  be  trimmed  to  the 
exact  size  to  escape  metal  running  in 
behind,  or  buckling  it.  It  is  advisable 
to  oil  the  paper  occasionally  to  prevent 
excessive  tearing.  Paper  tail  sheets 
may  be  obtained  from  any  stereotype 
supply  house. 

V _ 


For  Testing  the  Temperature 


QAre  facilities  available  that  are 
m  practical  for  testing  the  tempera¬ 
ture  of  the  casting  equipment  and  dry¬ 
ing  equipment? 

J.  C.  E.,  Utica,  N.  Y. 

A  Yes,  a  new  development  permits 
testing  stereotype  temperatures 
quickly,  accurately  and  inexpensively. 
The  “templistick”  is  a  pencil-shaped 
affair  about  %"  in  diameter  and  5" 
long  that  may  be  obtained  to  test  any 
given  degree  of  temperature  Fahren¬ 
heit  from  125  degrees  to  700  degrees 
in  graduations  of  50  degrees. 

V _ 


Asbestos  Cloth  to  Drum 


QJF hat  is  the  best  method  to  secure 
•  asbestos  cloth  to  the  drum  of  a 
semi  scorcher? 

T.  G.  H.,  St.  Louis,  Mo. 

A  Paint  the  drum  a  thin  but  full 
f\m  coverage  with  silicate  of  soda, 
commercially  known  as  water  glass  and 
mount  the  asbestos  cloth.  It  will  be 
necessary  to  dilute  the  water  glass  to 
the  consistency  of  milk  to  apply. 

V _ 


Thinnest  Stereotype  Mats 

QWhat  are  the  thinnest  stereotype 
■  mats  available? 

A.  L.  P.,  St.  Paul,  Minn. 

A  Approximately  .015".  However, 
wet  mats  can  be  made  as  low  as 
.010"  if  desired. 

V _ 
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PERFECTION 

Flat  Gummed  Paper 

b  t0  ptintet^  aH4 
private  pNHtiHf  plants 


As  you  have  perhaps  noticed,  Perfection  Flat  Gummed  Paper 
is  advertised  regularly  in  Graphic  Arts  Monthly — ^a  2  color  full 
page  insert  goes  in  every  copy  mailed  in  the  territories  covered 
by  our  distributors. 

In  this  way,  Perfeaion  Flat  Gummed  Paper  is  being  broadly 
publicized  to  printers  and  to  many  private  printing  plants. 

Each  insert  carries  the  name  of  the  distributor  in  whose  ter¬ 
ritory  it  is  published  and  because  of  the  circulation  set-up  of  the 
Graphic  Arts  Monthly,  we  can  cover  each  distributor’s  territory 
thoroughly  and  individually  so  that  each  one  secures  the  full 
benefit  of  the  sales  promotion  in  his  own  territory. 

Through  this  method  of  dealer  cooperation,  a  direct  mail 
appeal  is  created  in  each  particular  locality — one  that  has  the 
additional  advantage  of  the  attention  developed  through  a 
printing  trade  magazine  that  is  widely  known  and  accepted 
by  the  trade. 

The  above  appears  in  the  February  1943  issue  of  ** Perfection,**  the 
very  interesting  monthly  sheet  published  by  Paper  Manufacturers 
Co,,  Philadelphia.  The  Graphic  Arts  Monthly,  608  South  Dearborn 
Street,  Chicago,  will  gladly  give  information  to  others  who  are 
seeking  to  contact  their  trade  and  their  prospects  in  similar  manner. 
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CHIGAeO 

ROLLERS, 

although  material  is 
getting  scarce,  are 
still  of  their  usual 
reliable  quality  as  in 
the  past. 


k 


CHICAGO 
ROLLERS 


CHICAGO 
ROLLER  CO. 

PRINTERS  BLDG. 

732  Sherman  Street 
CHICAGO,  ILL 

"The  Longer 

You  Use  'em 

The  Better 

You'll  Like  'em" 


Silk  Screen 
Questions 


answered  by 
1. 1.  BIEGELEISEN 


Mounting  Die-cut  Lettering 

★  There  are  so  many  unusual  applica¬ 
tions  of  the  silk  screen  stencil  prin¬ 
ciple  that  it  is  difficult  to  classify  all 
the  possible  ways  in  which  the  silk 
screen  stencil  can  be  employed  out¬ 
side  the  sphere  of  regular  printing. 

A  short  time  ago  I  was  told  about 
the  experience  of  a  printing  house  spe¬ 
cializing  in  large  display  work  which 
was  confronted  with  an  out-of-the-ordi- 
nary  job.  It  had  to  mount  a  line  of  die- 
cut  lettering  onto  a  panel  of  a  display 
background.  It  would  be  a  difficult 
and  necessarily  expensive  job  to  han¬ 
dle  each  letter  separately,  glue  it  in 
place  and  weight  it  down  so  that  the 
individual  letters  would  not  move  and 
shift  out  of  place  while  drying.  The 
problem  was  simplified  in  this  fashion. 

A  stencil  was  used  to  apply  a  coating 
of  glue  on  the  panel  corresponding  in 
shape  and  position  to  the  die-cut  letter¬ 
ing.  In  other  words,  the  lettering  was 
printed  onto  the  display  panel,  with 
glue.  The  die  cutter  was  instructed 
to  allow  small  nicks  on  the  steel  die  to 
keep  the  lettering  from  falling  away 
from  the  sheet.  This  sheet,  with  the 
letters  cut  but  not  stripped  out  like 
the  pieces  in  a  new  jig-saw  puzzle,  was 
placed  on  the  display  panel  freshly 
printed  with  glue.  It  was  an  easy  mat¬ 
ter  to  register  the  die-cut  card  to  the 
display  by  simply  making  two  sides 
flush. 

The  next  display  card  was  glue- 
screened,  and  placed  right  on  top  of 
the  die-cut  card.  Another  die-cut  card 
was  then  placed  on  top  of  the  panel 
(Continued  on  page  60) 


I 

♦ 
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KIMBLE 

CUSTOM-BUILT  MOTORS 

THE 

PRODUCT  OF  NEARLY  FORTY 
YEARS  OF  SPECIALIZATION 


KI  M  BLE 

ELECTRIC  COMPANY 

2005  WEST  HASTINGS  STREET 
CHICAGO^  ILLINOIS 


distributed  BY;  AMERICAN 
TYPE  FOUNDERS 


Of  Course—  | 

Ludlow^S  manufacturing  facilities  are  today  n 
devoted  almost  wholly  to  war  production*  We 
are  sure  that  you  would  want  it  no  other  way* 

Yet  our  customers  are  producing  much  prints 
ing  that  is  directly  or  indirectly  essential  to  the 
war  effort;  and;  in  every  way  possible;  we  want 
to  help  them  maintain  the  continued  efficiency 
of  their  Ludlow  and  Elrod  equipment*  ' 

To  the  best  of  our  ability;  we  shall  continue 
to  maintain  an  adequate  stock  of  parts  and 
to  provide  service;  to  keep  Ludlow  and  Elrod 

Ludlo)i 


Set  in  Ludlow  Eusebius  and  Eusebius  Bold  Italic 


General  Offices  an3  Factory,  Chicago 


.  !  equipment  in  the  field  functioning  efficiently* 

>  ■  For  the  present^  our  moderate  inventory  of 
e  available  Ludlow  and  Elrod  equipment  previ- 
t  ously  manufactured  enables  us  to  fill  orders  for 
^  which  War  Production  Board  approval;  when 
required;  is  obtained* 

e  If  you  have  any  composing  room  worries 

d  :  on  which  we  may  be  able  to  help  yoU;  we  shall 
d  be  glad  indeed  to  have  you  write  us* 


i  Typogravh  Company 

1032  Clybourn  Avenue  •  •  Chicago;  Illinois 


nAurnunio 


There  are  many  war  plants  in 
your  vicinity . . .  plants  which 
have  a  definite  need  of  labels 
both  in  factory  and  office. 
Labels  to  warn,  expedite,  in¬ 
struct,  etc.  They  can  be  sold 
with  little  effort  .  .  .  yet  give 
you  a  20%  GUARANTEED 
PROFIT!  Write  NOW  for 
complete  selling  plan. 


EVER  READY  LABEL  CORP. 

143-5  EAST  25tli  ST.  ‘  NEW  YORK,  N.  Y. 


Longet  Service  between  grinds 
makes  these  knives 
a  popvlar  choice, 


liteorporattd  1891  A 

The  Wapdkonetd  Machine  Co. ' 
Wapakoneta,  Ohio 


Takes  the  “work”  jut  of 
PRESSWORK 


THE  GUMMED  PRODUCTS  COMPANY 
(mas  Troy,  Ohio 


Offset  Press 
Questions 


answered  by 
HENRY  A.  BEECHEM 

Sunburst  Effects  on  Plates 

Q  Please  explain  what  causes  the 
m  sunburst  effect  of  the  coating  on 
deep-etch  plates.  Sometimes  this  is 
only  slight  and  the  plate  is  made  and 
does  not  show  until  it  is  on  the  press. 
If  the  effect  is  very  noticeable  it  does 
not  bother  us  because  the  boys  in  the 
plate-room  do  the  job  over  and  it  never 
reaches  the  press. 

F.  C.  McC.f  New  York  City 

A  The  sunburst  effect  is  bothersome 
■  and  in  some  spots  reaches  a  point 
where  it  is  very  costly  because  it  up¬ 
sets  the  whole  routine  of  work.  This 
condition  of  the  coating  which  is  char¬ 
acterized  by  a  thin,  almost  bare,  center 
of  the  plate  and  with  lines  streaking 
away  from  this  center  outward  in  all 
directions,  results  in  a  plate  that  is  un¬ 
even,  having  both  very  thick  and  very 
thin  layers  of  coating.  The  final  out¬ 
come  of  such  a  plate  is  obvious. 

The  cause  of  this  condition  is  due 
to  a  coating  solution  which  is  not 
homogeneous.  If  a  coating  solution 
contains  a  mixture  of  both  heavy  and 
light  fluids  it  will  not  flow  evenly  from 
the  center.  The  rotation  of  the  plate 
causes  the  solution  to  flow  outward  by 
centrifugal  force.  A  heavy  solution 
will  be  thrown  out  at  a  faster  rate  than 
will  a  light  one  and  since  there  is  that 
variation  in  the  rate  of  flow  the  result 
is  a  sunburst  effect. 

It  is  advised  that  you  be  more  care¬ 
ful  about  your  selection  of  gum  arabic. 
Regardless  of  the  quality  of  your  gum 
you  must  still  be  sure  that  all  the  gum 
is  in  solution.  Improperly  dissolved 
gum  will  contain  portions  of  undis¬ 
solved  material  which  will  create  this 
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r^o  other  personality  in  all  history  has  left  its  imprint  more  indelibly  upon  community  growth 
and  National  spirit  than  the  printer.  Courageous  and  optimistic,  he  pioneered  for  education  and 
enlightenment  and  all  the  advantages  which  they  bring.  He  spurred  civic  pride,  fought  for  law  and 
order,  opened  a  fertile  field  for  initiative  and  earning  power.  He  gave  new  impetus  to  business 
effort.  He  left  cherished  traditions.  In  many  instances,  America  can  thank  the  printing  craft  for  her 
wholesome  ways  of  life.  ★  And  like  the  Minute  Men  of  early  days,  the  printers  of  today  must  be 
alive  to  the  message  inscribed  upon  the  printed  page  —  the  reason  for  it,  its  purpose  and  desired 
influence.  Only  by  such  genuine  interest  can  they  live  up  to  ideals  and  further  the  highest 
efficiency  in  our  war  effort.  Whatever  the  National  objective,  the  printer  can  simplify  the  means. 


CLEVELAND,  OHIO  DAYTON,  OHIO 


MANUFACTURERS  OF  OFFSET  LITHOGRAPHIC  •  LETTERPRESS  MANUFACTURERS  OF  PAPER  CUTTERS  AND  TRIMMERS  •  KNIFE 
AND  GRAVURE  PRINTING  MACHINERY .  GRINDERS  •  DIE  PRESSES  •  WRIGHT  DRKLS  •  MORRISON  STITCHERS 


Sell  Your  Customers  ** Quality** 

THERMOGRAPHY 

(Raised  Printing) 

BUSINESS  CARDS 

No.  1  Featherwesffht  or  Na  1  Medium  Plate. 

250— $1.25  1000— $2.25 

Lower  prices  in  larger  quantities. 
Cellophane  wrapped  and  attractively  boxed. 

WEDDING  INVITATIONS 

on  *‘Linweave”  Papers 

50— $2.20  100— $3.30 

(Very  Attractive) 

Orders  Mailed  to  All  Parts  of  the  Country. 

24  TO  48  HOUR  SERVICE 
Write  for  free  catalogues  showing  business 
and  social  announcements,  letterheads,  etc. 
(easy  to  sell) — selling  prices  right  in  book. 

No  extensive  figuring. 

We  also  have  a  De-Luxe  catalogue  showing 
165  actual  samples.  Write  for  information. 

Everlast  Process  Printing  Co. 

"The  Trade**  Mott  Dependable 
Thermographer'* 

27  West  24th  St.  New  York,  N.  Y. 


What  are  you  doing  to  create  a  new 
idea  to  maintain  sales  volume?  Write 
it  up  within  200  words  and  send  it  in 
for  possible  publication.  W e  shall  pay 
$1.00  for  each  one  published. 


Cover  well 

InkuT 

MANUFACTURED  BY 
J*lariin  'Driscoll  &  Co. 

CHICAGO 


difficulty.  Dyes  added  to  coating  solu¬ 
tions  can  cause  this  trouble.  If  you 
use  a  dye  be  very  careful  that  it  all 
goes  into  solution  by  first  dissolving  it 
in  warm  or  hot  water  and  then  adding 
it  to  the  gum.  Also  add  your  dye  to 
the  gum  before  the  bichromate  is 
added.  Should  it  still  give  you  trouble 
try  finding  a  dye  which  is  more  readily 
soluble  in  alkaline  solution. 

Filter  your  coating  solution  through 
silk  or  other  fine  mesh  material  and  if 
this  is  insufficient  to  remove  the  undis¬ 
solved  particles  try  letting  your  solu¬ 
tion  stand  for  a  few  days  to  allow  the 
sediment  to  settle.  The  solution  may 
then  be  removed  from  the  sediment  by 
careful  decantation. 


*Happy  to  report  /  am  interested  in  printing 
only  at  a  hobby.** 


, PRINTERS'  CARBON  PAPERS  OF  QUAEITY 

I  Book,  Bond,  Halftone  News,  Safety.  We  specialize  in  Printers'  Carbons.  Also 

I  One-Time,  Pencil  and  Hectograph.  Compare  the  quality  and  price. 

FRYE  MANUFACTUItlNG  CO.  DES  MOIBIES,  IOWA 

!  WRITE  FOR  FREE  SAMPLES. 
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F.  H.,  Birmingham,  Ala.:  “Can  you 
tell  me  the  source  of  the  couplet : 

‘He  who  fights  and  runs  away 
May  live  to  fight  another  day’?” 
This  is  a  paraphrased  form  of  But¬ 
ler’s  lines  in  “Hudibras”  reading: 
“For  those  that  fly  may  fight  again, 
Which  he  can  never  do  that’s 
slain.” 


B.  K.,  New  York  City:  “Are  not  the 
expressions  ‘Don’t  speak  so  Zoud’  and 
‘Go  slow*  incorrect?” 

Both  are  right.  Loud  and  slow  are 
adverbs  just  as  much  as  are  loudly  and 
slowly.  However,  some  pedants  prefer 
the  latter  form. 


D.  M.,  New  York  City:  “Which  is 
the  correct  spelling — realize  or  real- 


ise?** 

Both  are  correct. 

Realize  is  the 

American  way;  realise.  British.  Simi- 

larly,  the  following 

words  are  thus 

spelled: 

American 

British 

analyze 

analyse 

apologize 

apologise 

criticize 

criticise 

fertilize 

fertilise 

recognize 

recognise 

scrutinize 

scrutinise 

F.  0.,  Boston,  Mass.:  “Can  you  tell 
me  the  source  of  the  words  gingham 
and  calico?** 

Gingham  is  a  Dutch  form  of  the 
Malay  ginggang,  meaning  striped — the 
original  fabric  (of  cotton  or  linen)  be¬ 
ing  so  patterned.  Calico  takes  it  name 
from  the  seaport  town  of  Calicut,  capi¬ 
tal  of  Malabar  district,  India. 


ORDER  THIS  NEW  V-MAIL 
PACKET— iVOW 


The  KOTemmant  has  rated  that  V-Mail  Is 
the  ONLY  asail  ^ish  can  be  assured  of 
air  mall  dellTorr  to  boys  orer  seas.  Tes, 
by  radio  and  pnhlleation,  the  poTemment 
Is  selling  V-Mail  to  the  poblie.  Cash  In  on 
this  actlre  demand  by  displaying,  adTer^ 
tising  and  selling  V-Mail.  lOe  Item.  Send 
coupon  below  for  prompt  shipment. 


WESTERN  STATES  ENVELOPE  CO. 

1616  W.  Pierce  St.,  Milwaukee,  Wis. 

O.  K.  Send  ns _ boxes  containing 

2S  V-Mail  packets,  15  sheets  each,  onr 
cost  to  be  $2.50,  less  50%. 

Firm - 

Individual - 

City  and  State - - 
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Graphic  Arts  Oddities 


America's  first  printer.  It  appears,  was 
Juan  Pablos  of  SeTille,  Spain,  who,  to¬ 
gether  with  a  press,  was  sent  to  Mexico 
by  Juan  Cromberqer  in  1539  to  turn  out 
tracts  in  the  native  language  for  the  re¬ 
ligious  education  of  Mexican  youth. 


In  Elizabethan  times,  each  printing 
house  had  its  own  practice  in  the 
matter  of  spelling,  punctuation, 
capitalizing  and  it^cs,  and  the 
typesetter  followed  "house  rules" 
when  setting  from  manuscript! 


According  to  written  records,  Procopius 
Waldfogel,  goldsmith  of  Prague,  Bohe¬ 
mia,  was  experimenting  with  hard  met¬ 
als  in  the  cutting  of  punches  as  early  as 
1444!  He  also,  it  seems,  made  type 
moulds.  One  of  his  contracts  mentions 
"48  letters  engraved  in  iron." 


Although  hundreds  of  repro¬ 
ductions  of  oil  paintings  were 
made  and  sold  in  London 
during  the  1780's,  the  process 
used  is  still  unknown!  Joseph 
Booth  invented  the  mysteri¬ 
ous  method. 


•  While  we  at  New  Era  are  exerting  every  effort  to  fulfill  our  part  in 
our  Nation’s  struggle,  we  have  not  lost  sight  of  the  vigorous  indus¬ 
trial  reconstruction  that  is  bound  to  follow  a  just  peace.  That  is  why 
we  continue  to  carry  on  our  printing  equipment  research  and  the 
development  of  greater  New  Era  Multi-Process  Presses  for  the  future. 

Naturally  our  war  duties  keep  us  from  manufacturing  presses,  but  we 
shall  continue  to  furnish  repair  parts  and  machine  service.  Therefore, 
if  you  are  fortunate  enough  to  own  New  Era  Multi-Process  Presses, 
we  would  like  to  remind  you  that  their  unusually  long  life  can  be  fur¬ 
ther  extended  through  proper  care.  Do  not  hesitate  to  call  on  us  for 
information,  service,  or  parts. 


NEW  ERA  MANUFACTURING  COMPANY 

371  Eleventh  Avenue 


Paterson,  New  Jersey 


^  v\ 

TON  TOUGH 

TYMPAN 

Its  strength  carries  a  lot  of  weight 
with  printers!  Plenty  of  endurance 
for  long  runs  —  "calipered  uniform* 
ity"  for  precision  mokereody.  Write 
Dept.  G-10  for  free  press  size  sample. 


igacGi 


0C3B 


CENTRAL  PAPER  COMPANY  inc. 


MUSKEGON,  MICHIGAN 


knives 


SmONDS  WOROtN  WHITl  CO. 

DAYTON,  OHtO - - 


COMMUNICATIONS 

You  might  be  interested  in  knowing  that, 
in  addition  to  your  monthly  magazine 
coming  to  the  President  of  the  company, 
it  travels  down  through  the  Vice-President, 
Production  Manager,  proofreader  and 
pressmen. 

We  keep  an  eye  on  the  contents  of  the 
magazine  as  it  affects  all  the  departments, 
and  each  specific  department.  We  also 
watch  carefully  all  of  the  advertising  to 
see  what  we  can  use. 

We  think  it  is  one  of  the  fine,  easily-read 
monthlies,  and  we  are  fortunate  in  having 
such  a  magazine  for  the  printing  industry. 

Arnold  D.  Kates,  Pres. 
Mailograph  Company 
New  York,  N.  Y. 

V 

Our  thanks  to  GAM  for  its  regular  visits 
to  our  shop.  It  is  the  most  helpful  maga¬ 
zine  in  our  files;  not  only  for  hints  on 
printing  and  ideas,  but  also  for  keeping  \ 
us  well  informed  on  latest  Government 
restrictions  on  items  connected  with  the 
printing  business. 

We  hope  the  issues  continue  to  come  in¬ 
definitely. 

J.  A.  Christe 

Christe  Printing  Company 
Dallas,  Tex. 

We  wish  to  express  our  thanks  for  send¬ 
ing  us  your  valuable  GAM.  Every  number 
is  very  interesting  to  the  printing  trade, 
and  a  valuable  booklet  always. 

Saule  Publishing  Co. 
Mahanoy  City,  Pa. 

«  «  « 

I  have  read  your  magazine  for  many  years 
and  enjoyed  it  very  much. 

George  Mackey 
Hartsdale,  N.  Y. 

«  «  « 

I  enjoy  this  little  magazine,  and  its  tech-  , 
nical  aids  are  certainly  a  help. 

Joseph  O'Prien 
Easton,  Pa. 

We  wish  to  tell  you  how  much  we  appre¬ 
ciate  your  monthly  magazine.  It  just 
fairly  bulges  with  new  and  interesting 
ideas  that  one  can  adapt  to  use  in  his  own 
shop. 

W.  A.  Brown 
Brown  and  Brown 
Glendale,  Calif. 

Sfc  V  V 

I  have  enjoyed  every  copy  of  GAM  since 
I  started  getting  it  five  or  six  years  ago. 

Harold  H.  Peck 
Peck  Printing  Co. 
Lyons,  Wis. 
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AMERICAN  ROLLER  COMPANY 

1342  NORTH  HALSTED  STREET . CHICAGO,  ILLINOIS 

225  NORTH  NEW  JERSEY  STREET.  INDIANAPOLIS,  INDIANA 


AND  THE  SAME  CAN  BE  SAID 
FOR  AMERICAN  ROLLERS 


On  land ...  on  sea ...  in  the  air . . .  America's  fight¬ 
ing  forces  are  displaying  the  stout-hearted  heroism 
and  indomitable  spirit  that  have  made  America  the 
greatest  nation  on  earth.  *  And  on  countless  presses 
large  and  small,  AMERICAN  ROLLERS  day  by  day 
demonstrate  they've  got  the  stamina  to  stand  the 
grind  and  come  through  with  flawless  performance. 
*  Hundreds  of  printers  use  these  rollers  exclusively 
because  they're  pre-conditioned  to  render  extra 
service  . .  .  forearmed  at  the  factory  with  the  dura¬ 
bility  and  functional  quality  to  serve  better.  Any 
test  you  care  to  make  will  prove  these  facts.  Order 
a  set  and  see. 


lil  Jij 
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Save  Soap 

★  Printshop  workers,  to  keep  hands 
clean,  use  a  lot  of  soap  and  much  of  it 
is  wasted.  A  har  of  soap,  constantly 
used,  dwindles  down  to  slivers  and  little 
pieces  that  go  down  the  drain  pipe. 

To  avoid  this  waste  I  place  the  bar 
in  a  common  mesh  cloth  bag  and  pull 
the  pucker  string  tight.  These  bags  are 
easily  made,  or  available  at  any  dime 
store.  The  bag  with  the  soap  in  it 
acts  as  a  wash  cloth  and  the  soap  is 
used  to  the  last  speck  when  another 
bar  is  slipped  into  the  bag. 

My  shop  has  cut  its  soap  bill  30% 
and  the  employees  say  it’s  easier  to 
keep  hands  clean  by  this  method. 

Caleb  K.  Stake 

Spokane^  Washington 

V  .  .  .  - 

He  Prefers  a  Brush 

★  I  read  with  interest  your  article  “Con¬ 
serve  Press  Rags”  in  the  February  issue 
of  GAM.  The  use  of  kerosene  on 
the  disc  as  suggested  has  a  tendency 
to  penetrate  to  the  under-side  of  a 
double  disc,  which  later  oozes  out  on 
the  disc  in  printing,  thereby  diluting 
the  ink  and  causing  trouble. 

I  offer  the  following  which  I  have 
found  helpful.  Take  a  small  cheap 
brush  of  the  ten  cent  variety  and  gently 


paint  the  rollers  with  kerosene  without 
contacting  the  disc.  In  a  few  minutes 
the  kerosene  will  have  pentrated  the 
ink  on  the  rollers  which  will  then  come 
off  with  almost  a  single  wipe.  Inci¬ 
dentally  this  not  only  saves  rags  but 
elbow  grease  and  soiled  fingers  as  well. 

The  wiping  rag  having  been  damp¬ 
ened  sufficiently  in  its  contact  with  the 
rollers  may  finally  be  used  to  remove 
ink  from  the  disc. 

F.  C.  Mansfield 
Kenosha,  Wis. 

V  . . .  — 

To  Use  Up  Envelopes 

★  Many  printers  have  boxes  of  broken 
envelopes  on  their  stock-room  shelves 
and  here’s  how  to  use  them  up  at  a 
profit.  Many  of  your  customers  have 
friends  or  relatives  in  the  army.  They 
are  constantly  writing  to  them,  so  sug¬ 
gest  that  you  print  their  name,  rank 
and  address  on  the  envelopes  and  you 
can  include  some  stock  cut  you  may 
have  in  the  shop  that  will  add  a  patri¬ 
otic  touch.  All  the  correspondent  does 
is  to  insert  the  letter  in  the  envelope, 
on  which  the  name  and  address  are  al¬ 
ready  printed.  These  envelopes  will 
sell  like  hot  cakes  and  you  may  get 
orders  for  whole  boxes. 

Albert  C.  Mayham 
Grand  Gorge,  N.  Y. 
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Labeling  of  Single  Wraps 

★  In  a  recent  issue  of  GAM  I  no¬ 
ticed  an  article  in  the  “Tricks  of  the 
Trade”  column  concerning  the  labeling 
of  singles  or  single  wraps  of  news¬ 
papers.  We  use  and  have  used  for  quite 
some  time,  a  system  that  seems  to  me 
to  be  simpler  and  faster  than  any  other 
method. 

It’s  simply  this :  Cut  your  wrappers 
out  of  scrap  newsprint  or  any  sort  of 
stock  used,  to  a  size  that  will  conveni¬ 
ently  enclose  paper  to  be  wrapped; 
9x12  inches  is  suitable  for  most  news¬ 
papers.  Then  place  your  single  galley 
in  the  Mustang  Mailer  and  stamp  each 
wrapper  in  the  same  manner  used  in 
addressing  local  papers. 

This  method  eliminates:  (1)  Pull¬ 
ing  a  proof  of  the  galleys;  (2)  Cutting 
each  label;  (3)  Pasting  labels  on 
wrapper;  and  in  addition  assures  you 
that  the  address  will  not  pull  off  due 
to  rough  handling  unless  the  wrapper 
itself  is  torn,  which  of  course  could 
happen  regardless  of  the  method  used 
in  addressing.  With  two  persons  work¬ 
ing  together,  one  stamping  and  one 
wrapping,  singles  can  be  gotten  out 
in  about  half  the  time  it  formerly  took. 
By  a  little  careful  cutting  of  the  im¬ 
pression  rubber  on  the  mailer  ours  now 
handles  up  to  five  lines  of  8  pt.  type. 
This  whole  idea  is  of  course  applicable 
to  newspapers  using  Mustang  or  sim¬ 
ilar  mailers. 

Wilbur  Dugan 

Georgetown,  Ohio 

V  _ 

"Washington  has  assured  us  that,  even 
though  a  manufacturer  is  100%  on  war 
work  and  has  nothing  to  sell,  he  may  well 
do  a  reasonable  amount  of  advertising,  and 
charge  it  up  to  normal  expense. 

"Any  thinking  man  knows  the  need  of 
keeping  our  brands  alive.  The  most  stupid 
know  that  our  whole  economic  system  rests 
on  brands — that,  unless  we  keep  our  brands 
alive,  we  cannot  withstand  the  shock  of 
peace,  and  rehabilitate  ourselves  after  the 
war  is  won.” — Homer  McKee. 

V  _ _ 


Keep  Your  Equipment 
In  Shape  for  the  Job  Ahead 

#  Gas  rationing  and  travel 
restrictions  mean  greater 
Direct-Mail  Selling  in  1943. 

This  year  will  see  heavy 
demands  placed  on  the 
graphic  arts  industry. 

To  printing  it  is  a  challenge 
to  meet  "stepped-up"  pro¬ 
duction  schedules  and  to 
the  equipment  itself  longer 
operation  at  a  faster  pace. 

CHALLENGE  will  do  every¬ 
thing  possible  in  maintain¬ 
ing  customer  and  dealers 
service  ...  to  furnish  nec¬ 
essary  replacement  parts 
and  essential  equipment. 

As  a  bit  of  friendly  advice 
it  is  only  good  business  to 
"TAKE  CARE  OF  WHAT 
YOU  HAVE" 


THE  CHALLENGE 
MACHINERY  CO. 


GRAND  HAVEN, 

'smi. 

Eastern  Sales 
Office: 


MICHIGAN 

k¥rgf 

so  Church  St. 
NEW  YORK 
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OBAPHlC^^RTjS 

- Oducafm 

by  B.  BANDOLPH  KABCH 


In  the  re-establishing  of  this  column, 
it  seems  apropos  to  discuss  the  main 
problem  of  the  printers — that  of  the 
labor  shortage,  ^on  after  Pearl  Har¬ 
bor,  and  even  before,  printing  educators 
began  to  beat  the  drum  on  the  probable 
effects  of  the  war  on  printers*  help. 
But  there  is  little  to  be  gained  now  in 
saying  “We  told  you  so.”  What  can 
we  do  now  about  getting  trained  help? 
Printing  teachers  and  printers  are  to 
boil  together  in  the  same  pot;  there¬ 
fore  they  should  get  together  to  keep 
the  heat  from  getting  too  bad. 

Let  us  consider  first  the  printers — 
thousands  of  them — who  live  in  cities 
and  towns  where  the  local  school  or 
schools  have  printing  departments.  In 
later  columns  we  can  discuss  the  prob¬ 
lem  of  the  printer  in  non-school  shop 
towns. 

The  main  consideration  of  any  printer 
is  how  soon  he  can  begin  to  expect 
an  apprentice  to  earn  his  pay.  This 
depends  of  course  upon  what  the  boy 
or  even  girl  can  do  and  what  he  or  she 
knows  during  the  first  week  of  work. 
If  we  assume  that  an  apprenticeship 
is  of  six  years’  duration,  then  the  ap¬ 
prentice  of  one  week  is  1/312  of  a 
journeyman.  A  little  over  one-three 


hundredths  is  not  very  much,  as  frac¬ 
tions  go!  It  would  take  longer  than 
that  to  teach  a  boy  a  type  case! 

So  the  first  thought  of  any  printer  is 
to  get  a  boy  with  some  experience.  He 
can  either  attract  the  boy  from  another 
local  firm,  or  he  can  get  one  from  the 
school.  In  either  case,  the  boy  would 
be  one  with  some  experience.  But, 
obviously,  the  second  alternative  is 
recommended. 

•  The  school  boy  or  girl  should  have 
had  at  least  one  year  in  the  printshop. 
If  a  girl,  the  age  is  unimportant.  If 
a  boy,  he  should  be  just  past  16,  be¬ 
cause  he  is  of  an  age  that  won’t  be 
drafted,  that  is  if  we  are  lucky  enough 
to  win  the  war  in  two  years.  If  we 
don’t,  it  will  be  too  bad  all  around 
anyway,  and  the  printer  will  undoubt¬ 
edly  have  worries  greater  than  that  of 
help! 

If  the  lad  or  girl  has  had  a  year  of 
work  in  the  local  school  printshop,  we 
can’t  expect  that  he  or  she  can  do 
everything.  But,  certain  things  can  be 
expected  of  them.  The  year’s  work 
may  consist  of  5  hours  per  week,  or  15 
hours  per  week,  depending  upon  the 
many  factors  that  govern  schools.  Gen¬ 
erally,  we  can  expect  such  help  to  be 
able  to  perform  the  following  opera¬ 
tions  immediately  upon  going  to  work: 

1.  Fetch  and  carry  in  the  shop,  that 
is,  operations  that  will  save  the  steps 
of  more  highly  paid  workers.  He  can 
get  leads,  slugs,  furniture,  cuts. 


RELIABLE  RUBBER  PRINTING  PLATE  SUPPLIES 

PLATE  GUMS  MATRIX  MATERIALS  MOUNTING  ADHESIVES 
^'Xhemigum"  Synthetic  Matrix  Releases  Stickyback 

Regular  Rubber  Rubber  Releases  Rubber  Cement 

Reclaim  Rubber 


*  "CHEMIGUM"  Synthetic  Rubber  Printing  Plates  are 
easily  molded,  oil  resisting,  and  will  give  long  press  runs. 


To  eongerve  your  plates,  wash  them  with  the  Reliable  Rubber  Plate  Wash 

STEREOTYPE  EQUIPMENT  CO.  •  2815  Irving  Park  Road,  Chicago 
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2.  Distribute  leads  and  slugs  ac* 
curately.  He  can  distribute  type  with¬ 
in  reason.  That  means  that  he  may 
dirty  up  some  cases  if  he  is  not  watched. 
(But  some  journeymen  still  do  this!) 

3.  Fold  paper.  But  on  this  job,  as 
on  most  others,  he  should  be  checked 
periodically  to  see  that  he  is  keeping 
up  his  skill. 

4.  Feed  a  jobber;  perhaps  a  folder 
or  cylinder.  Ask  any  school  kid  if 
he  can  do  this,  and  the  answer  will  be 
in  the  affirmative.  But  take  care!  His 
teacher’s  standards  may  be  low — slower 
than  yours!  Try  him  out  first  on  some¬ 
thing  he  can  spoil  without  too  great  a 
loss. 

5.  Jogging  will  he  doubtful,  but  pos¬ 
sible.  But  at  least  he  will  be  more 
familiar  with  paper  than  the  kid  off  the 
street. 

6.  Sawing  material.  Most  school 
shops  do  not  have  saws,  but  the  student 
can  learn  it  quickly  if  he  has  passable 
mechanical  ability.  He  knows  what  he 
is  sawing,  and  what  it  is  used  for,  and 
this  is  a  step  toward  accuracy. 

7.  Wrapping  ability  may  be  good, 
or  bad,  depending  upon  local  schools. 

8.  Padding  may  have  been  prac¬ 
ticed,  but  this  is  an  easy  skill  to  learn, 
although  the  correct  piling  will  be 
difficult. 

V _ 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


VIRKOTYPE  AUTOMATIC  PROCESSING 


.^00/^  MACHINES 

^  VIRKOTYPE 

^  Permanent  Compounds 

“X"  BASE  INKS 

Wood,  Nathan  CrVirkus  Co. 

Incorporated 


W-R  SPRAY  GUN  WAX— the  ideal 
sprayer  solution  for  erexY  type  of 
work. 

W-R  BEESWAX  QUICK  DRIER— 
Dries  in  a  twinkUnq,  makes  ink 
rub-proof,  speeds  up  rush  Jobs. 

W-R  TRAP  WAX— For  all  inks. 
Prevents  creeping  and  offset.  As¬ 
sures  perfect  trapping. 

W-R  LIFT  WAX— Avoids  "picking" 
of  second  colors,  perfect  overlap 
.  .  .  prevents  colors  from  backing 
up. 

W-R  WAX  INK— Used  in  black  and 
colors,  saves  slip  sheeting;  pre¬ 
vents  offset  .  .  .  produces  cle2mer 
impressions. 

W-R  PROCESS  COLOR  WAX— 
Adds  strength,  sheen  to  colors. 
Can't  crystallize. 

W-R  INKSET— Conditions  ink  to 
any  paper  stock  .  .  .  prevents  off¬ 
set  and  crystallization. 

W-R  ANTI-WASH  UP— A  protective 
spray-wax  that  saves  wash-up  time, 
ink,  oil  and  rags.  Makes  rollers 
last  longer. 

See  Dealer  or  Write 


1  Mjin  Street 


Racine,  Wis. 


REFINING 

COMPANY 


633  PLYMOUTH  COURT,  CHICAGO 
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Direct  Mail  Campaign 

( Continued  from  page  12) 

office  forms,  sales  slips,  name  cards, 
circulars  and  announcements.” 

In  Mulhaupt’s  direct  mail  program 
all  customers  and  prospects  are  kept  in¬ 
formed  that  last  minute  changes  can 
be  made  in  copy  if  necessary.  Special 
efforts  to  deliver  urgent  jobs  quickly 
are  made.  Estimates  on  any  job,  no 
matter  how  large  or  how  small,  are 
cheerfully  given,  for  the  obvious  rea¬ 
son  that  small  first  orders  efficiently 
done  and  promptly  delivered,  lead  to 
larger  orders  in  the  future. 

In  addition  to  the  direct  mail  pieces 
inclosing  sample  forms,  the  company 
alternates  with  mailing  cards  which 
carry  only  the  company’s  name  and 
address  without  any  sales  message  upon 
it — just  a  good-will  piece,  with  a  joke 
or  other  short  item,  selected  from  any 
available  source.  These  may  seem  in¬ 
effectual  and  a  needless  expense,  but 
Mr.  Mulhaupt  swears  by  them. 

“They  are  the  greatest,  the  best  and 
the  least  expensive  big-little  good-will 
builders  in  our  community  that  a  penny 
stamp  can  buy.  They  do  the  job  of 
keeping  our  name  before  printing  buy¬ 
ers  in  our  trading  area,”  Mr.  Mulhaupt 
will  tell  you. 

The  company  runs  small  advertise¬ 
ments  in  the  local  newspaper,  usually 


two-inch  single  column,  or  one-inch 
double  column.  This  combination  has 
paid  and  paid  for  years.  It  is  a  policy 
that  helped,  with  direct  mail  advertis¬ 
ing,  to  pull  the  company  out  of  the  red 
in  the  depression  era  and  helped  no  end 
to  establish  a  good  reputation  that 
furthered  the  results  obtained  by  direct 
mail  advertising. 

V _ 


does  not  permit  much  in  the  way  of 
example  in  this  publication,  but  we 
are  bringing  your  little  booklet  down 
from  inches  to  picas — showing  the  fac¬ 
ing  pages  as  you  have  them,  and  re¬ 
arranged  as  we  feel  they  should  be. 
While  a  hard  and  fast  rule  cannot  be 
stated,  since  almost  every  job  which 
enters  a  printing  office  offers  a  differ¬ 
ent  problem,  a  safe  rule  in  laying  out 
small  booklet  work,  where  long  runs 
and  conservation  of  paper  does  not 
enter  too  deeply,  is  to  figure  that  just 
about  half  the  area  of  the  trimmed  page 
will  be  occupied  by  type  and  the  re¬ 
maining  half  of  area  will  be  used  as 
page  margins.  This  is  flexible,  and  is 
determined  by  size  of  type  on  the  page, 
by  amount  of  leading  between  lines, 
and  even  by  the  nature  of  the  copy 
itself. 

Obviously,  a  strictly  technical  work 


Composing  Questions 

(Continued  from  page  24) 


smoNns 

S  301 

PAPER  KNIVES 

for  finer,  faster 
cleaner  cutting 


SIMONDSSAWand  STEEL  CO. 

FITCHBURG,  MASS. 
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would  require  less  white  margins  than 
something  like  light  poetry.  Coming 
to  the  matter  of  “progressive  margins” : 
This  means  starting  with  the  least 
margin  in  back,  a  little  more  at  the 
head,  still  more  at  outer  side,  and  most 
of  all  at  bottom  of  the  page.  The  eye 
naturally  seeks  a  balance  above  the 
center  of  page.  You  will  notice  this 
tendency  in  practically  all  type  design 
— for  instance,  the  upper  bowl  in  the 
design  of  the  cap  “B”  is  nearly  always 
smaller  than  the  lower  bowl.  The 
same  thing  holds  true  in  placing  a 
block  of  type  on  a  title  page — it  always 
looks  more  “at  home”  if  it  is  placed 
somewhat  above  the  center — say,  about 
in  proportion  of  three  to  five.  In  our 
re-arrangement  of  your  pages,  we  have 
added  two  lines  of  type  to  your  page, 
with  improved  appearance,  we  think. 
Answering  another  question,  the  term 
“shingling”  refers  to  the  practice  in 
good  book  work  of  varying  the  spacing 
in  back  margin  so  that  the  inner  pages 
of  a  signature  will  not  have  noticeably 
narrower  outer  margins  than  the  outer 
— due  to  thickness  of  paper.  If  this 
is  not  done,  after  folding  and  trimming 
you  might  have  a  variance  of  an  eighth 
of  an  inch  or  more  in  amount  of  mar¬ 
gin  between  the  outer  and  inner  pages 
in  the  signature. 

V  .  .  .  _ 


4  miller 

TWO  COLOR 
FOUR  TRACK 

presses 

SERIALS 

4194  4339 

4510  5457 

Bed  size:  291/4"  x  41 1/2'' 
Sheet:  1 1  "xl  7"-28"x41 " 
Speed:  2000-3000  IPH 
Weight:  25,100  lbs.  net 
Motors:  A.C.  60  cycle 

TYPE  &  PRESS  OF  ILLINOIS 


220  So.  J.ff.rson  St.,  CHICAGO 


"COWAN"  B^rNG 
PERFORATORS 


— PRI NTI NG— PERFORATI NG 
—SLITTING  at  ONE  IMPRESSION 

Labor  Saving 

and  tee  can  mttke 

Immediate  Delivery 

Morgan  Expansion  Roller  Truck  Co. 
Park  W.  Cowan 

P.  O.  Box  216  Hollywood,  Calif. 
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NEWS  RELEASES 


Defer  Paper  Curtailment 

★  There  will  be  no  further  curtailments  in 
the  use  of  print  paper  in  newspapers,  maga* 
zines,  books  and  commercial  printing  until 
at  least  July  1,  according  to  an  announce¬ 
ment  made  March  4  by  the  WPB. 

This  assurance  was  made  possible  by 
Canadian  confirmation  of  their  undertaking 
to  furnish  for  shipment  to  the  United  States 
1,170,000  tons  of  wood  pulp  in  1943,  plus 
an  additional  107,000  tons  which  the  Cana¬ 
dian  government  will  call  upon  its  pulp 
and  paper  industry  to  supply  within  the 
next  three  months. 

V  .  .  .  _ 

File  PD-IA  with  Local  Office 

★  Another  long  step  in  the  decentralization 
of  War  Production  Board  activities  was 
made  public  February  24,  when  Chairman 
Donald  M.  Nelson  announced  a  new  WPB 
administrative  order  which  directs  that 
applications  for  priority  assistance  on  Form 
PD-IA  be  filed  with  the  nearest  of  the  131 
WPB  district  offices,  and  authorizes  the  12 
Regional  Offices,  beginning  March  IS,  to 
assign  preference  ratings  on  PD-IA  cer¬ 
tificates  to  deliveries  of  materials  valued  at 
$100  or  less. 

V  _ 

High  Ratings  to  Containers 

★  In  order  to  assure  adequate  distribution 
of  shipping  containers  for  the  packaging 
of  military  and  civilian  products,  producers 
and  shippers  of  military  combat  equipment, 
Lend-Lease  materials,  foods,  and  many 
other  essential  items  are  assigned  high 
preference  ratings  for  the  procurement  of 
shipping  containers. 

The  order  (P-140)  issued  February  24, 
by  the  Director  General  for  Operations, 
benefits  a  number  of  industries,  and  as¬ 
sures  containers  for  the  shipping  of  many 
millions  of  dollars  worth  of  products.  In¬ 
cluded  among  those  aided  are  farmers, 
manufacturers,  tobacco  processors,  flour 
millers,  bottlers,  and  others. 

V.  .  .  _ 


Number  One  Salvage  Problem 

★  Copper  scrap  is  the  number  one  industrial 
salvage  problem  in  1943,  although  iron  and 
steel  scrap  collection  must  be  maintained 
at  high  level,  Hamilton  W.  Wright,  chief 
of  the  War  Production  Board’s  Industrial 
Salvage  Branch,  told  a  conference  of  re¬ 
gional  chiefs  of  the  branch  recently. 

V.  .  .  _ 

Studies  Curtailment  Suggestion 

★  Methods  of  absorbing  an  indicated  fur¬ 
ther  curtailment  in  supplies  of  printing 
papers  were  discussed  at  a  meeting  of  the 
Book  Publishing  and  Manufacturing  In¬ 
dustry  Advisory  Committee  in  Washington 
February  19. 

E.  W.  Palmer,  Deputy  Director  of  the 
Printing  and  Publishing  Division  of  the 
War  Production  Board,  was  Government 
Presiding  Officer  and  took  under  advisement 
a  suggestion,  approved  in  principle  by  the 
committee,  for  meeting  a  further  curtail¬ 
ment  in  the  consumption  of  printing  papers 
by  expansion  of  the  “across-the-board” 
percentage  restrictions  of  Limitation  Order 
L-245,  governing  paper  put  into  process. 

V.  .  .  _ 

Licenses  for  Foreign  Books 

★  Leo  T.  Crowley,  Alien  Property  Custod¬ 
ian,  announced  on  February  17  that  his 
office  will  now  issue  to  responsible  persons 
licenses  for  microfilm  and  photostatic  re¬ 
production  of  scientific  and  technical  works 
printed  abroad  for  which  the  Custodian 
has  seized  copyrights. 

V.  .  .  _ 

Amend  Order  L-226 

★  The  sale  or  acquisition,  without  WPB 
approval,  of  a  single  piece  of  graphic  arts 
machinery  having  a  sales  value  of  $25.00  or 
less,  is  permitted  by  the  new  Limitation 
Order  L-226,  as  amended  February  10. 

The  amended  order  also  gives  a  purchaser 
of  a  new  part  30  days  in  which  to  turn  in 
the  used  part  or  to  make  certification,  at 
the  time  of  purchase,  that  the  used  part  will 
be  scrapped. 

V  .  .  .  _ 
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TODAY 


when  standards  are  so  uncertain, 
163  years  of  continuous  experience 
should  reassure  you 


For  newspaper,  letterpress  and  offset  printing 

HUBER  PRODUCTS  IN  USE  SINCE  1780 


Buy  More  \ 
^ar  Bonds! 


As  our  customers  ere  aware, 
BRACKETT,  due  to  splendid  iacili- 
ties  for  quality  manufacturing,  was 
among  the  earliest  to  be  "called  to 
the  colors"  by  Uncle  Sam.  Practically 
100%  war  production  has  been  and 
will  be  our  daily  devotion  until  Vic¬ 
tory.  Naturally  we  can't  be  as  inti¬ 
mate  with  our  customers  as  we'd 
like  .  .  .  but  we  know  you'll  under¬ 
stand,  approve  and  bear  with  us  un¬ 
til  we  can  again  serve  you.  Too, 
we  know  you'll  carefully  preserve 
your  present  BRACKETT  machines 
to  help  the  cause. 


company,  now  on  leave  to  serve  with  the 
U.S.A,  First  Service  Command,  com¬ 
mended  the  employees  on  winning  this  high 
honor. 


Awarded  Simonds  Plants 

★  Presentation  of  the  Army-Navy  “E” 
pennant  highlighted  the  program  February 
9  when  the  employees  of  the  two  Simonds 
Fitchburg  Plants  received  the  Army-Navy 
“E”  Award  for  high  efficiency  in  war  pro¬ 
duction.  The  pennant  was  accepted  for  the 
Simonds  Saw  and  Steel  Company  by  Giflford 
K.  Simonds,  Jr.,  general  manager.  Theo¬ 
dore  T.  Carlson,  president  of  the  Simonds 
Employees  Aid  and  Benefit  Association  ac- 


This  company  represents  a  distinctive 
type  in  the  record  of  American  business 
development.  Its  name  signifies  one  of  the 
oldest  and  most  substantial  in  continuous 
production  in  one  line.  Its  record  is  that 
of  one  family  and  one  company  dating 
back  to  1832 — a  record  which  finds  the 
company  now  one  of  the  foremost  producers 
of  all  kinds  of  industrial  saws,  machine 
knives  and  files. 

V  .  .  .  __ 

Scrap  Obsolete  Presses 


cepted  the  Army-Navy  “E”  pins  on  be¬ 
half  of  the  employees. 

Nearly  2000  employees  from  the  Armor 
Plate  and  the  Saw  and  File  Factories 
gathered  with  their  guests  for  the  cere¬ 
mony  in  the  Simonds  Controlled  Condi¬ 
tions  Plant  at  Fitchburg,  Massachusetts. 

Major  Daniel  Simonds,  president  of  the 


★  Obsolete  Harris  presses  that  had  been 
held  in  storage  in  Chicago  by  the  Harris- 
Seybold-Potter  Company,  were  recently 
scrapped.  Knowing  the  need  for  scrap 
steel,  the  company  decided  to  contribute 
these  presses  to  the  scrap  program,  netting 
about  fifty  tons  of  metal. 

V  .  .  .  _ 


Advantages  of 
CONSTANT  TENSION  UNWIND  STANDS 


1.  Automatic  w*b  tension  controL  No  attenflea 
necessary. 

2.  Uniformly  wound  rolls  assured. 

3.  Web  break  stops  mill  roll  instantly. 

4.  Fewer  web  breaks  on  slitters  and  winders. 

5.  Better  lengthwise  register  on  web  presses. 


•'AMtllOH  MACHINE  COMPANY,  61  Poplar  Slrett,  Broolilyn,  New  York 
MiOMtST  OfFICE:  Horrit  TruU  Building,  111  West  Monro*  Sirtet,  CFiicego 


54 


The  Graphic  Arts  Monthly — March,  1943 


PAIS-FLEX 


FASTEB,  STRONGER  GBIP 


COLD  PADDING  GLUE 


Thoroughly  Flexible — ^Withstands  Rigorous  Bending 


PRICES 

Qt.  lars - 

.$2.00  oa. 

12  Quarts 

1.75  aa. 

Gallon  Jar 

.  6.00  aa. 

4  Gal.  lara _ 

.  5.50  aa. 

8  Gal.  lara _ 

.  5.00  aa. 

F.O.B.  Chicago 

1  or  Now  York, 

N.  Y.  1 

JOBBERS  WANTED 
Listed  lobbera  are  invited  to 
write  US  for  interesting  prop¬ 
osition  on  tbit  timely  sales 
producer. 


Made  from  new  SYnthetic  resin  base.  Ready  to  uao. 
Sets  fast.  Forms  a  tough,  rubbery  fibn  that  can  take 
roughest  handling,  while  releasing  each  sheet  with  a 
clean,  smooth  edge.  Quick,  strong  grip.  Eeonomical — 
covers  more  surface.  Has  no  offemdve  odor.  Produooo 
pads  that  are  waterproof,  not  affected  by  heat  or  hu¬ 
midity,  and  grow  stronger  with  age.  Can  be  used 
with  all  grades  of  papers,  boards  aM  la  maay  book¬ 
binding  operations.  Easily  today's  best  oold  padding 
glue.  Try  it. 

Order  from  your  jobber  or  write  direct 

PAISLEY  PRODUCTS  INC. 

1 770  Canalport  Avenue  Chicago,  Illinois 

630  West  5 1  st  Street  New  York,  N.  Y. 


A  Welcome  Inductee  For 

Your  Depleted  Ranks 


Mail 

Coupon 

Today 


Short-handed  printers  everywhere  are  gratefully 
turning  to  the  FRANKLIN  PRINTING  CATALOG 
.  .  .  adopting  a  method  of  VALUING  that  is  fast  and 
dependable  ...  a  scientific,  up-to-the-minute 
method  that  thousands  of  successful  printers  have 
been  using  for  many  years  ...  a  method  that  stops 
wasted  time  and  costly  error. 

Porte  Publishing  Co.,  Salt  Lake  City,  Utah 


Vranklin  printing  catalog 


Firm  Name _ 

Address _ _ _ _ _ 

Write  Today  For  TRIAL  ORDER  Pbn 
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Strathmore  Celebrates 

★  Rarely  does  a  company  have  the  oppor¬ 
tunity  of  simultaneously  celebrating  its 
fiftieth  anniversary  and  also  the  eightieth 
birthday  of  its  president  and  founder.  But 
that  is  the  privilege  enjoyed  by  Strathmore 
Paper  Company  of  West  Springfield  and 
Woronoco,  Mass. 

In  commemorating  these  two  occasions, 
Strathmore  has  issued  two  unusual  pieces, 
one  a  distinctive  and  beautiful  brochure  to 
the  trade  and  the  other  a  special  anniversary 
issue  of  its  internal  house  organ,  the 
“Strathmorean.” 

The  brochure  to  the  trade  expresses 
thanks  for  its  interest  and  loyalty  to  Strath¬ 
more  and  also  expresses  confidence  in  the 
future  of  the  industry  and  America. 

The  fiftieth  anniversary  issue  of  the 
“Strathmorean”  is  a  board-bound  book 
showing  in  pictures  and  words  the  small 
beginnings  of  the  company  in  1892  when 
it  had  one  small  mill  and  one  papermaking 
machine.  Then  the  history  of  the  com¬ 
pany  is  traced  through  a  half  century  of 
progress  until  today  Strathmore  has  four 
large  mills  with  six  papermaking  machines 
producing  over  half  a  million  pounds  of 
fine  papers  a  week. 

Throughout  its  life  Strathmore  has  been 
under  the  guidance  and  leadership  of  H. 
A.  Moses  who,  at  eighty  years  of  age,  is 
still  active  in  the  management  and  direc¬ 
tion  of  the  business.  The  ideal  of  the  com¬ 
pany  has  always  been  to  “make  unusual 
papers  and  make  them  as  attractive  as 
possible.” 

An  innovation  launched  by  Strathmore 
was  having  famous  artists  design  its  sample 
books  and  mailing  pieces.  Will  Bradley, 
the  Rosa  Brothers,  Thomas  Cleland,  Adolph 


Treidler,  and  Helen  Dryden  were  some  of 
the  well-known  artists  who  helped  launch 
and  put  over  the  Strathmore  slogans, 
“Paper  Does  Express,”  and  later,  “Paper 
Is  Part  of  the  Picture.” 

V  _ 

An  Attractive  Textbook 

★  “Exploring  the  Graphic  Arts”  is  the 
well-chosen  title  of  a  new  book  that  should 
prove  of  interest  to  beginners  in  printing 
and  to  those  active  in  printing  education 
work.  It  should  interest  also  artists  and 
collectors  of  fine  prints.  Although  the 
work  does  not  go  into  any  exhaustive  treat¬ 
ment  of  any  particular  phase  of  the  graphic 
arts,  it  does  go  into  fundamentals  in  under¬ 
standable  English  and  with  the  aid  of 
many  effective  illustrations.  Chapters  cover 
the  history  of  printing;  letterpress  print¬ 
ing  ;  relief  cuts  for  letterpress  printing ; 
intaglio  printing ;  planography  ;  other  print¬ 
ing  processes ;  paper  and  papermaking ;  ink 
and  inkmaking;  and  books,  their  binding, 
use  and  care. 

A  feature  of  the  book  are  the  pictorial 
work-sheets  which  tell  how  to  make  a 
wood  type,  a  linoleiun  block,  a  silk  screen, 
and  so  on. 

Authors  of  the  book  are  Anthony  Marin- 
accio,  Henry  Barnard  Junior  High  School, 
Hartford,  Connecticut,  and  Burl  Neff  Os- 
bum,  State  Teachers  College,  Millersville, 
Pennsylvania. 

Physically,  the  book  is  an  attractive  work 
of  288  pages  with  183  illustrations.  It 
measures  6x9.  Published  by  the  Inter¬ 
national  Textbook  Company,  Scranton, 
Pennsylvania,  the  book  is  priced  at  $2.50 
a  copy. 

V  ...  - 


HIGH-SPEED  JOB  BLACK  INK 


The  Black  Ink  that  you  have 
been  looking  for,  for  a  long 
time  for  many  reasons. 

No.  1.  It  sets  immediately  on 
paper. 

No.  2.  It  does  not  dry  on  the 
press  within  a  week. 

No.  3.  It  does  not  skin  in  can. 


N0.2141S  (BK10306AD) 


No.  4.  It  is  about  10%  bulkier 
than  any  other  Black  Ink. 

No.  5.  And  possibly  not  the 
last  reason  is  the  price  of  it, 
which  is  75c  per  lb.  in  5  lb. 
lots,  in  one  pound  cans,  deliv¬ 
ered.  Check  accompanying  the 
order.  A  single  pound,  $1.00. 


TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Manufacturerg  of  Fine  Litho  and  Printing  Inkg  for  All  Purposet 
26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St.,  Detroit,  Mich. 
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1612  DOUGLAS  AVE.  •  EASTERN  BRANCH:  71  W.  23RD.  ST.,  NEW  YORK,  N.  Y. 


Wartime  Specialties  from  Goes 

Goes  Wartime  Specialties  include  Wartime  Blotters,  Pictures,  Honor  Rolls, 
Certificates,  Letterheads,  Club  Folders,  Flag,  Service  Flag  and  other  Matted 
Wartime  Pictures. 

Goes  All  Year  Printers'  Helps  still  include  Bordered  Blanks,  Stock  Certifi¬ 
cates,  Advertising  Coupons,  Bowling  Book,  Memo  Books,  Calendar  Pads, 

Sheet  Pictures,  Art  Blotters,  etc. 

Goes  Easter  Portfolio  contains  Easter  Letterheads,  Folders,  Imprinted  Speci¬ 
mens,  Copy  Suggestion  Manual  and  Suggested  Re-Sale  Prices. 

You  can  sell  these  Wartime,  Faster  and  All  Year  Printers’  Helps  and  make 
money  by  selling  them.  Write  today  for  free  samples. 


Goes 


Lithographing  Co,  •  6l  W.  6lst  St.,  Chicago  •  53B  Park  PL,  New  York 


llAL!  TO  YOU... 


Women  at  Hammond's  play  vital  roles  in  highly  specialized 
saw  sharpening  service  which  is  still  available  to  you.  Factory 
sharpened  saws  are  best. 

Have  your  blades  factory  sharpened  with  perfect  truing, 
precision  swaging  and  automatic  machine  sharpening  —  they'll 
last  longer!  Write  for  details  about  "special  offer"  coupon  book. 
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Paul  J.  Thoma 


On  Technical  Sub-Committee 

★  Paul  J.  Thoma,  vice-president  of  the 
E.  J.  Kelly  Company,  printing  ink-makers 
of  Kalamazoo,  Michigan,  has  been  ap¬ 
pointed  a  member  of  the  Technical  Print¬ 
ing  Ink  Sub-Committee  of  the  Protective 
and  Technical  Coatings  Industry  Advisory 
Committee.  Members  of  this  committee 
serve  as  an  advisory  body  on  technical 
problems  pertaining  to  the  printing  ink 
industry. 

Mr.  Thoma  graduted  from  the  Uni¬ 
versity  of  Illinois  in  1927  with  a  B.S. 
degree  in  Electrical  Engineering.  After 
receiving  an  M.S.  degree  in  Economics  in 
1928,  he  accepted  a  position  with  the 
Public  Service  Company  of  Northern  Illi¬ 
nois.  Mr.  Thoma  joined  the  E.  T.  Kelly 


organization  in  1932  and  was  made  vice- 
president  in  1934.  He  is  president  of  the 
E.  J.  Kelly  Company  of  Maryland,  Balti¬ 
more. 

V _ 

“Ideal  Typo”  Rollers 

-A:  In  a  new  folder,  entitled  “Ideal  Typo — 
Your  Wartime  Roller,”  which  it  is  mailing 
to  the  trade.  Ideal  Roller  &  Manufacturing 
Company,  2512  West  24th  Street,  Chicago 
and  21-24  Thirty-ninth  Avenue,  Long 
Island  City,  N.  Y.,  states : 

“Conserving  rubber  is  one  of  the  chief 
duties  of  every  American  today.  As  our 
natural  rubber  supply  diminishes  the  de¬ 
mand  for  synthetic  rubber  to  replace  it 
increases.  This  means  that  synthetic  rub¬ 
ber  is  also  difficult  to  obtain  at  present 
and  will  continue  to  be  until  the  synthetic 
plants  are  in  full  operation  in  the  near 
future. 

“As  this  situation  grows  more  acute, 
the  printer  should  realize  there  is  a  very 
logical  solution  to  his  roller  problems — 
IDEAL  TYPO  distributing  rollers.  These 
rollers  are  made  entirely  of  abundant  do¬ 
mestic  materials  still  available  and  not 
needed  for  war  production.” 

V  _ 

"Certainly,  printers  and  the  allied  trades 
doing  work  directly  or  indirectly  for  the 
war  agencies  and  plants  and  for  the  essen¬ 
tial  civilian  industries,  must  be  considered 
essential  activities.  This  being  so,  it  is  log¬ 
ical  to  assume  that  a  printer  who  is  work¬ 
ing  on  essential  work  is  also  providing  es¬ 
sential  jobs  for  his  employes,  and  these  em¬ 
ployes  are,  in  a  sense,  frozen  to  their  jobs 
unless  released  by  their  employer." 

— Typo  Topics,  Philadelphia. 

V  .  .  .  _ 


WE'RE  ON  THE  JOB  FOR  UNCLE  SAM 


In  Peacetime  we  manufac¬ 
ture  Paper  Conditioning  Ma¬ 
chines,  Universal  Paper  log¬ 
gers,  Holdfast  Hangers, 
Commercial  Humidifiers, 
Punching,  Round  Cornering 
and  Perforating  Machinery  of 
all  kinds.  Also  Special  Ma¬ 
chines  built  to  order. 

Contract  Work  Our  Specialty 


Our  manufacturing  is  now  devoted  to  work  for 
our  government.  The  only  orders  for  our  equip¬ 
ment  we  can  accept  are  those  carrying  extremely 
high  priorities.  But  when  this  fight  is  over  we 
will  again  be  ready  to  serve  the  graphic  arts. 

SOUTH  WORTH  MACHINE  CO. 

30  Warren  Avenue  •  Portland,  Maine 
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Joins  Interchemical  Family 

★  The  Interchemical  Corporation  recently 
announced  that  it  had  acquired  substantially 
all  of  the  stock  of  Cotan  Corporation.  The 
former  personnel  is  being  retained  with 
C.  T.  Melvin  as  president  and  R.  F.  Lewis 
as  vice-president. 

The  Cotan  Corporation  has  been  in  the 
business  of  manufacturing  coated  fabrics 
such  as  those  used  for  upholstery,  women’s 
hand  bags,  theatre  seats,  automotive  up¬ 
holstery  and  similar  uses.  This  firm  re¬ 
cently  delivered  substantial  quantities  of 
coated  fabrics  for  raincoats  and  other  uses 
by  the  armed  forces. 

W.  F.  Cornell  of  the  parent  company. 
Interchemical  Corporation,  will  devote  most 
of  his  time  in  the  immediate  future  to  the 
study  of  markets  for  Cotan  products  for 
war  application  as  well  as  for  postwar 
sales. 

The  other  divisions  and  subsidiary  com¬ 
panies  of  Interchemical  Corporation  and 
their  products  are:  International  Printing 
Ink  Division — typographic  and  lithographic 
inks;  Ault  &  Wiborg  Corporation — indus¬ 
trial  finishes,  lacquers,  enamels ;  Ault  & 
Wiborg  Carbon  &  Ribbon  Div. — carbon 
paper  and  typewriter  ribbons;  Champlain 
Division — printing  presses;  United  Color 
&  Pigment  Co.  Div. — dry  colors,  Litho- 
pone,  titanium  dioxide ;  In-tag  Div. — inks 
for  rotogravure  printing;  Aridye  Corp. — 
.\ridye  textile  colors ;  Ruxton  Products, 
Inc. — artists’  materials ;  The  Ault  &  Wi¬ 
borg  Co.  (Far  East) — printing  inks,  ma¬ 
chinery  and  paper;  The  Ault  &  Wiborg  Co. 
of  Canada  Ltd. — printing  inks,  textile 
colors,  paints ;  Virginia  Chemical  Corp. — 
titanium  dioxide;  R-B-H  Dispersions,  Inc. 
— color  dispersions ;  Standard  Coated  Prod¬ 
ucts  Corp. — sanitas  wall  covering,  Meritas 
oilcloth,  table  covers ;  Cotan  Corporation 
— coated  fabrics. 

V  .  .  .  - 

Elected  IPI  Vice-president 

★  Col.  J.  W.  Viner  has  been  elected  vice- 
president  of  the  International  Printing  Ink 
Division  of  Interchemical  Corporation.  Mr. 
Viner,  who  has  been  with  the  company  for 
many  years,  assumes  responsibility  as  sales 
manager  for  the  sale  of  all  specialty  prod¬ 
ucts.  This  specialty  department  originated 
with  the  introduction  of  Aniline  inks. 

V  .  .  .  _ 


Years  of  Pioneering  Rewarded 

★  “  ‘Synthetic  Rubber’  .  .  .  It’s  Old  Stuff 
to  Mr.  Printer”  reads  the  heading  of  an 
interesting  two-color  brochure  released  by 
The  Dayton  Rubber  Mfg.  Co.,  manufac¬ 
turers  of  Dayco  Rollers  at  Dayton,  Ohio. 

The  brochure,  which  is  attractively  illus¬ 
trated,  points  out  that  synthetics,  since 
1926,  are  not  new  to  the  company  and  are 
not  an  alternate  material  in  the  hands  of 
an  inexperienced  processor.  “Rather,”  the 
copy  points  out,  “they  are  materials  with 
many  proved  advantages  not  possessed  by 
natural  rubber.” 

V  .  .  .  _ 

Annual  IPI  Essay  Contest 

★  The  International  Printing  Ink  an¬ 
nounces  the  Seventh  Annual  IPI  Essay 
Contest  in  cooperation  with  the  National 
Graphic  Arts  Education  Association.  This 
contest  is  open  to  students  in  all  countries 
of  the  Western  Hemisphere. 

Judges  will  be  Harry  Gage,  John  Erskine, 
noted  author,  H.  Napier  Moore,  Laurance 
B.  Siegfried,  and  Frederick  E.  Hasler. 

V  _ 

Morris  Joins  Rudge’s  Sons 

★  The  appointment  of  Charles  V.  Morris, 
former  sales  manager  of  the  J.  E.  Linde 
Paper  Company,  as  a  member  of  the  sales 
and  promotion  department  of  William  E. 
Rudge’s  Sons,  New  York,  is  announced 
by  Frederick  G.  Rudge,  president  of  the 
company. 

V  .  .  .  _ 

Awarded  Air  Medal 

★  Lieut.  James  L.  Lee,  reported  missing 
in  action  in  the  February  issue  of  GAM, 
has  since  been  reported  killed  in  action. 

Lieut.  Lee  was  posthumously  awarded 
the  air  medal  for  “meritorious  achievement 
in  aerial  combat.” 

V  _ 

On  17,000  Billboards 

★  A  major  contribution  to  the  1943  Red 
Cross  War  Fund  campaign  is  being  made 
by  the  outdoor  advertising  industry  during 
March  when  17,000  billboards  the  country 
over  will  carry  24-sheet  posters  advertising 
the  War  Fund.  The  billboards  are  being 
made  available  by  the  industry  to  the  Red 
Cross  without  charge. 
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GAVC  Projects 

★  Because  the  government  is  anxious  to 
save  all  possible  transportation,  it  is  dis* * 
couraging  unnecessary  conventions.  But 
because  exchange  of  ideas  between  members 
of  associations  is  valuable,  the  “Convention- 
by-Mail”  Manual  came  into  being.  This 
is  the  first  completed  project  of  the  GAVC 
(Graphic  Arts  Victory  Committee). 

The  manual,  which  is  captioned  “How 
to  conduct  your  Convention  by  Mail,”  is 
a  two-color,  sixteen  page,  8j4xll"  job. 
Intriguingly  illustrated,  it  goes  into  detail 
as  to  the  procedure  to  bring  a  convention 
to  each  person  by  mail.  Norman  S.  Githens 
and  Frank  B.  Sohl  collaborated  on  the  de¬ 
sign  of  the  booklet.  Paul  Muchnick,  C.  V. 
Morris  and  Richard  Messner  collaborated 
on  the  copy.  Finished  copies  are  being 
supplied  to  all  participating  members  of  the 
Graphic  Arts  Victory  Committee.  Copies 
are  made  available  also  at  every  local  branch 
of  the  United  States  Chamber  of  Commerce. 

Another  G A V C  project  that  is  now  ready 
for  distribution  is  the  Guide  to  Essential 
Wartime  Printing  and  Lithography.  This 
is  a  two-color,  8j4xll,  64-page  book. 

V.  .  .  - 

A  New  Graphic  Art  Process 

★  A  new  graphic  art,  Lumiprinting,  is 
treated  in  very  interesting  manner  in  a  re¬ 
cent  book  on  the  subject  by  Joseph  Di 
Gemma. 

Lumiprinting,  in  the  words  of  Arthur  L. 
Guptil,  of  the  firm  that  published  the  book, 
“is  an  art  in  which  the  artist  combines  his 
esthetic  skill  and  manual  dexterity  to  draw 
or  paint,  on  sheets  of  glass  or  transparent 
glass-like  plastic,  any  of  a  number  of  kinds 


of  negatives,  very  similar  basically  to  photo¬ 
graphic  negatives,  though  no  camera  is 
used  in  their  production.  From  these  neg- 
atives  it  is  possible  to  make  contact  prints 
or  enlargements  by  employing  exactly  the 
same  processes  used  in  printing  from  regu¬ 
lar  camera  plates  or  films.  Thus  we  see 
that  Lumiprinting  is  both  a  creative  and 
a  reproductive  art.” 

The  book  is  a  very  attractive  work  of  128 
pages.  It  is  printed  on  heavy  plate  paper, 
is  profusely  illustrated,  and  is  durably 
bound.  It  is  priced  at  $3.50  by  the  pub¬ 
lisher,  Watson-Guptill  Publications,  Inc., 
330  West  42nd  Street,  New  York  City. 


Silk  Screen  Questions 

( Continued  from  page  34) 
sheet,  and  so  on  alternately  until  a 
large  neat  stack  was  completed.  The 
weight  of  the  cards  upon  each  other 
was  enough  to  assure  perfect  contact 
of  the  die-cut  sheets  to  the  display 
cards.  When  the  stack  was  completely 
dry,  the  die-cut  sheets  were  merely 
lifted  off  the  display  panels,  leaving 
all  the  letters  glued  in  place.  The 
small  nicks  had  been  sufficient  to  keep 
the  letters  from  falling  out  of  the  die- 
cut  sheet,  but  not  strong  enough  to 
counteract  the  adhesion  of  the  lettering. 

In  this  manner  the  gluing  was  easy, 
the  letters  were  perfectly  spaced,  and 
automatically  placed  in  the  desired  area 
on  the  display. 

V _ 


The  .‘d«  -  s 

Sturdy  one  p'cee 

*  space  for  yjor  (jbe 
*¥lvch  IS  there  Jl  re  cn;t 
time  *  It  sa^es 

*  eliminates  wast** 
Conwenienr  *  ConipaL?  ‘ 
Clean  ♦  easy  to  opeii 

*  and  easy  to  Ciuse 
Your  custoiMers  h  ■  ' 

The  Munisinji  Pjpv*  C. 
IJb  S  l.»  br  4  r.i:  ..t. 


a,  UNIT*  PACKAGED 
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QlcuiUyed  Adue/UiUntf 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1.25  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us. 


_ ACCOUNTING _ 

SPECIALIZING  in  Accounting,  Costs, 
Tax  Matters  and  Management  Counsel  for 
the  Graphic  Arts  Industries  since  1917. 
Liquidations,  Auctions  and  Appraisals.  J. 
Kromberg  Associates,  C.P.A.,  330  West 
42nd  Street,  New  York,  N.  Y. _ 

addressograph  equipment 

PARTS — bought,  sold,  and  exchanged. 
Complete  mechanical  and  embossing  service. 
NATIONAL  ADDRESS  PLATE  CORP. 
170  N.  Halsted  Street,  Chicago _ 

ADVERTISING— HOME  STUDY 
THE  ADVERTISING  MINDED 

PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING. 
1315  Michigan  Ave.,  Dept.  2227,  Chicago. 

ARMY  STATIONERY 
75  SHEETS  AND  50  ENVELOPES  on  Ham- 
mermill  Bond,  steel-die  engraved  military 
stationery  for  all  branches,  at  55c  per  box. 
Samples  on  request.  American  Business 
Card  Co.,  142  W.  24th  St.,  New  York,  N.Y. 
GOLD  EMBOSSED  insignias  on  station¬ 
ery.  Samples,  Prices  and  Window  Displays 
on  request.  Uptown  Paper  &  Envelope 
Corp.,  Envelope  and  Announcement  Mfrs., 
150  East  129th  St.,  New  York. _ 

50  Sheets  and  Envelopes  Embossed  in  gold 
50c.  Commencement  Announcements, 
Easter,  Mother's  Day  and  Birthday  Cards. 
A.  B.  Plateless  Co.,  243  Canal  St.,  N.  Y.  C. 

S5c  A  BOX,  die-stamped  with  emblem. 


B'G  PROF/r  MAKER' 
^tAALL  *NVfsTMENt 


ACME  STAPLE  CO 


YOUR  FIRST  JOB  USUALLY  PAYS  FOR 
YOUR  ACME  SADDLEBACK  STAPLER 

Exclusive  features!  12"  reach  ^  *^^22^***** 
permiu  all  types  of  work!  ...  ^ 

Saddleback  and  flat  tables 
instantly  interchangeable.  ‘■A"  ISO lOMTMS 

la  Doily  l/se  by  Tboosendb  of  AialerigidPiAtofcaw 


ART  WORK  AND  CUTS 


GUARANTEED  PLATES 
Line  Cuts,  minimum,  69c. 

Halftones,  minimum,  97c. 

All  plates  mounted.  Same  day  service. 
Send  for  our  price  list. 

Printers  Photo  Engraving  Syndicate 
24  East  23rd  Street  New  York,  N.  Y. 


samples  on  request.  Spencer  Paper  Co., 
409  Lafayette  St.,  New  York  City. 


I  SftVE  i»>,  MOWEj 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


ART  WORK  AND  CUTS  made  to  order. 
Samples.  Cressman,  Washington,  N.  J. 

— 0;v  PAY  DAY,  BUY  BONDS— 
Our  secret  weapon:  U,  S,  War  Bonds 
and  Stamps.  Buy  them! 

—ON  PAY  DAY,  BUY  BONDS— 
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The  Reliable  3  Disk  Cam  Wickersham 

Over  14,000^000  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non-parallel 
surfaces;  locks  instantly  by  one  turn  of  key.  When  limit  of 
expansion  is  reached  and  another  reglet  or  slug  is  required, 
it  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq. )  Boston,  Mass.  U.S.A. 


BARGAINS  FOR  PRINTERS 


1,000  Litho.  Blotters  3x6" . $2.00 

1,000  Litho.  Blotters  4x9" .  2.50 

1,000  Calendar  Pictures  4x6  Asst .  3,25 

1,000  Calendar  Pictures  8x10" .  5.00 

1,000  Religious  Tip-Ons  .  2.00 

1,000  Fancy  Card  Stock  7x8j4" .  1.75 

1,000  Panelled  Cards  .  2.00 

1,000  Mailing  Cards,  Big  Asst .  3.00 

1,000  Birthday  Cards  &  Envelopes....  6.00 

Book  of  Bargains  Free!  Liberal  Sample 

Box  of  Paper  Goods,  25c. 

FANTUS,  440  N.  Wells  St.,  Chicago. 


BOOKBINDERS  MACHINERY 


PAPER  Punching  and  Tab  Cutting  Equip. 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


FOUR  MODERN 
PLASTIC 
BINDINGS 


In  Red,  White, 
Blue  and  Crystal. 
3/16"  through  1". 


Free  License 


TAUBER-TUBE 
BINDING 
200  Hudson  St. 
New  York  City 


Multi-Ring 


Tauber-Tube 

O 

Royal  Ring 


BUSINESS  OPPORTUNITIES 


FOR  SALE  -Going  Job  Plant 

Located  in  Miq.  District  in  South.  Pop¬ 
ulation  over  30,000.  Equipment  mod¬ 
em,  in  excellent  condition.  Complete 
type  and  aux.  equipment.  A  real  bar- 
qain.  Can  inspect. 

P.  O.  Box  1052 

Lake  Charles  •  Louisiana 


PROVEN  PLAN  to  obtain  Prtg.  Accts. 
Average  $35  mo.  yr.  round.  Sample  kit 
and  full  instructions  $5.  $  back  guar. 

Schenck  Prty.,  Hornell,  N.  Y. 


MAKE  YOUR  OWN  CUTS.  "Plasto” 
system,  simple,  easy,  practical.  No  messy 
chemicals.  Ad-A-Service,  Argyle,  Wis. 


CALENDARS 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


CALENDARS  FOR  PRINTERS  com¬ 
plete  except  printing.  Complete  line  $5.00. 
Samples  of  sizes  5j4xll,  25c;  9^x1514, 
30c;  fans,  30c.  Henry  Tirrill  &  Co.,  1708 
Delmar,  St.  Louis,  Mo. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.  by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


Zinc  CTCHincs 
an^  HnLFTOnCS 

low  AS  95. ... 


MARSHALL  NEWSPICTURES  INC 

PO  liOX  173  INDIANAPOLIS  .  INDIANA 
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OVER  1,000  PRINTERS 
SELL  BINGO  SUPPLIES 

You  too  can  make  extra  money 

• 

Write  for  particular*  to 

MORRIS  MANDELL 
131  West  14th  St.  New  York,  N.  Y. 


CALENDAR  PADS 


CALENDAR  PADS  -  BLOTTERS 


CARBON  PAPER 


Largest  assortment  of  Pads.  Best  selling  line 
of  Art  Blotters.  Write  for  catalog  in  which  you 
are  interested.  Orders  filled  immediately. 


JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Sf$!'‘  Philadelphia,  Pa. 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


1944  LEAF-A-DAY  PADS 

365  white  sheets,  7^x9K  in*,  printed  in 
black  with  month,  day  and  date.  Write 
on  your  letterhead  for  sample  pages. 

SHIELD  PRESS,  Inc.,  INDIANAPOLIS 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 


CALENDAR  PLATES 


USt  KSADY-TO- PRINT  ■ 

CALENDAR  PAD  PLATES^} 


•  8U  ■tries  of  ready-to-print 
calendar  jMkd  platea  —  mMein  and 
old  favorite  deeins;  yearly .  thiee- 
at-a-slance  and  sinsle  monthso 
ALMANACS:  Antbentie.  antbori- 
tatrve  and  accurate.  Weather 
forecasts  and  moon  nbase  infor¬ 
mation  in  manoscr^t  form.  Writ* 
fvr  ealUtXog.  Erreto**  tSe  which 
wiUb*er«ait*dtov<nir  firttordcT. 


FRANKLIN  COMPANY  stt  w.van  buren  CHICAGO 


CAMS  REMILLED 


Cams  remilled — Steel  Chases — Parts  &  Re-  1“ 
pairs  for  C.&P.,  Thomsons,  Universals  and  I  < 
Die  Cutters.  Dealers  in  Printers  Machy.  I 
EVER  READY  MACHINISTS,  INC.,  2 
137  W.  19th  St.  WAtkins  9-7142  New  York  1  L_ 
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CARBONS  FOR  PRINTERS 

"Specials”  of  all  types  .  .  .  “at  a  pricel” 

PENCIL  CARBON.  STRIPED  CARBON. 
ONE  TIME  CARBON.  SEMI  and  FULL 
COATED.  SPOT  INK  for  SPOT  CARBON 
PRINTING. 

PEERLESS-IMPERIAL  is  the  most  com¬ 
prehensive  carbon  line  for  every  cooeeivable 
use.  Write  or  wire  for  samples  and  prices. 
PEERLESS  KEY-IMPERIAL  MFG.  CO. 
Factory:  401  Mulberry  St.,  Newark,  N.  J. 
Branches:  New  York  City.  321  Broadway 
Chicago,  179  W.  Washington  St. 

Los  Angeles.  1211  S.  Sierra  Bonita 
Detroit.  37  Linden  St.,  River  Rouge.  Mich. 


ONE-TIME  and  Printers'  Pencil  Carbons 
Write :  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.  Rochester,  N.  Y. 


CHALK  OVERLAY  PROCESS 


SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone  make- 
ready.  Great  improvement  over  slow  hand- 
cut  Overlay  method.  Used  by  leading  print¬ 
ers  and  publishers.  Apply  on  Company 
letterhead  for  free  instruction  bogks  and 
prices.  A.  M.  COLLINS  MFG.  CO„  226 
West  Columbia  Ave.,  Philadelphia,  Pa. 


COMMENCEMENT  INVITATIONS 


1943  LINE  Now  Ready!  Completed  forms 
or  blank  forms  for  your  own  imprinting — 
big  values — liberal  discounts — also  Personal 
Cards — Diplomas — Covers.  _  Write  for  sam¬ 
ples  and  details  on  your  business  stationery. 
Stauder  Engraving  Co.,  Dept.  CM-3,  4128 
Belmont  Ave.,  Chicago,  Ill. 


COMMERCIAL  STOCK  CUTS 


FREE  CATALOG  of  Stock  Cuts.  A  thou¬ 
sand  ideas  of  inexpensive  illustrations.  Ad¬ 
vertisers,  Printers,  get  your  copy  today. 
Brouillet  Syn.,  30  E.  Sup.,  Duluth,  Minn. 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON,  Inc.  Large  stock 
always^  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request,  648  Broad¬ 
way,  New  York. 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


DESIRABLE  EQUIPMENT 

1 — 14x22  Thomson  with  1 — Single  head  Wright  Drill 


Gold  Leaf  Attach. 

3 — Model  B  Kelly  Pressfes 


1 — Diamond  34"  Power 
Paper  Cutter 


14 — 8x12 — 10x15 — 12  X  Cleveland  "O’ 


18  C  &  P  Presses  Folders  4 — Portland  Punch  Mchns, 

5 — Morrison  6-2-3  Stitch-  1 — No.  2  Kelly  Press  10 — No.  2-3-4-5-7  Boston 

ers  1 — 12x18  Kluge  Stitchers 

Large  stock  printers’,  bookbinders  machinery  and  equipment — easy  terms  to  responsible  parties 

ESOR  MACHINERY  CO.  •  1 35  West  20th  Street,  New  York,  N.  Y. 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 

3 —  Thomson.  Universal 
Presses 

Hand  &  Power  Gold  Stamping 
&  Embossing  Presses 

4 —  Portland  Punch  Mchns. 
10 — No.  2-3-4-5-7  Boston 

Stitchers 


CUTTING  DIES 


^  TOUGHTEMPERED 

m  Buy  yours  from 

M  the  originator  of 

STEEL  RULE  DIES. 

J.  A.  Richards  Co. 

Kalamazoo,  Mich. 
Also  manufacturers  "Multiform"  "Electro- 
matic"  "Do-More"  "Clipper**  **Kalama- 
zoo**  Saw-Trimmers,  Routers,  and  Diemak¬ 
ing  Outfits,  Super  Self-Cleaning  Punches. 


MR.  PRINTER — you  sell  Printing  Im- 

fressions.  There  is  more  profit  in  Cut-Out 
mpressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. 


EMBOSSOGRAPH  COMPOUNDS 


TO  KEEP  'EM  FLYING! 

Buy  War  Bonds! 

Raised  Printing  Compounds,  Inks, 
Machinery,  Hand  and  Automatic. 
25  years*  experience  at  your  service 

THE  EMBOSSOGRAPH  PROCESS  CO.,lnc. 
251  William  St.  New  York,  N.  Y. 


ENGRAVED  STATIONERY 


50  Engraved  Wedding  Invitations . $7.95 

50  Engraved  Wedding  Announcements  7.95 

50  Engraved  Enclosure  Cards .  4.95 

100  Engraved  Visiting  Cards .  1.50 

500  Engraved  Business  Cards .  6.75 

Your  profit  is  50%.  Write  today  for  free 
sample  folder.  Harry  Johnson  Engraving 
Co.,  117  West  Harrison  St.,  Chicago. 


ENVELOPES 


STANDARD  or  made-to-order  sizes  to  the 
trade.  LOW  PRICES  ;  unusually  fast  de¬ 
liveries.  GENERAL  ENVELOPE  CO., 
Box  654,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1389.  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


B  CLEVELAND  FOLDER — continuous 
feed,  32  page  and  double  letterhead  guaran¬ 
teed,  B  Kelly  and  extension,  'Thomson 
Laureate  late  model  perfect.  Chandler  & 
Price  job  presses,  Babcock  and  Miehle 
pony  presses,  Paasche  line  gun  for  2  color 
press,  cut  cost  cabinet,  50"  Seybold  20th 
Century  Cutter  rebuilt  No.  12  Babcock  ex¬ 
tension  delivery,  12x18  Little  Giant  late 
model  equipped  with  double  burners,  2 
Model  E  Cleveland  Folders  equipped  with 
Pile  or  Suction  Feeder. 

WAGNER  &  LEHMAN 
31  Beekman  Street  New  York  City 


LINOTYPES— INTERTYPES— for  sale. 
All  models  at  most  reasonable  prices.  We 
sell  magazines,  mats  and  all  composing 
room  equipment.  We  guarantee  full  satis¬ 
faction.  Linotype  Maintenance  Co.,  496 
Broome  Street,  New  York,  N.  Y. 


MERGENTHALER  A.P.L.  UNIT  gas 
crucible,  monomelt,  3  A.P.L.  mat  cabinets ; 
45  fonts  late  matrices,  18-24  pts.,  practi¬ 
cally  new.  Bargain.  Also  Ludlow  Caster 
4  mats.  A.  H.  Stein  &  Co.,  127  W.  26th 
St.,  N.Y.C. 


FOR  SALE — Mentges  Job  Folder,  Acme 
38"  Power  Paper  Cutter,  12x18  Craftsman 
C.  &  P.,  Model  C.  Intertype,  Chandler  & 
Price  Presses.  John  Griffiths  Co.,  Inc.,  17 
East  42nd  Street,  New  York  City. _ 

NO  OFFSET  SPRAYS 

Save_  over  50%.  Latest  improvements. 
Quality  Built.  Box  1390,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 
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RDiTEBS  and  BOX-MAKERS! 


Our  stock  of  Miehles,  Kellys  and  other 
reconditioned  machines  for  printers 
and  box-makers  are  comparable  to 
new  in  performance  and  are  guaran¬ 
teed  for  reliability. 


iny  Machinery  or  Equipment  sold  new  after  May  1, 1937  is  subject  to 
the  new  L226  order  of  the  War  Production  Board.  Machinery  and 
equipment  sold  prior  to  that  time  would  not  he  subject  to  this  order 
(ouf  can  he  purchased  without  approval. 


CYLINDER  PRESSES 

1—5/0  Miehle,  46x65"  bed.  Dexter  pile  or 
Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

4—2/0  Miehles,  43x56"  bed.  Feed  and  Ext. 
Del.  opt.  One  of  machines  adaptable  for  4 
page,  8-col.  newspaper  work. 

1—  No.  1  Miehle,  39x53"  bed.  Can  be  fur¬ 
nished  with  Pile  or  Cross  Feeder  and  Ext. 
Del.  if  desired. 

)— No.  2  Miehle,  36x50"  bed.  One  machine 
adaptable  for  7  col.,  4-page  newspaper. 

4— No.  3  Miehles.  33x46"  bed.  One  with  Dexter 
Pile  Feeder  and  Extension  Del. 

4— No.  4-4R  Miehles.  29x41"  bed.  Feeder  and 
Extension  Delivery  optional. 

2—  Pony  Miehles,  25x35"  bed.  1  with  feeder. 

1—  No.  41  Miehle,  Automatic  Unit,  bed  size 
31x41.  Swing  Back  Feeder. 

3—  No.  4-3R  Miehles,  Auto.  Units. 

2—  No.  7  Babcock  Cutter  and  Creaser. 

OPEN  JOBBERS 

3— C&P  NS.  10x15";  12x18". 

PAPER  CUTTERS 

1—44"  Holyoke  Power  Cutter,  auto,  clamp. 


HIGH  SPEED  AUTOMATICS 

No.  1  Kelly  Automatic,  22x28  sheet;  automatic 
Oiling;  Tachometer;  Auxiliary  Rollers;  Re¬ 
loading  Device.  Two  years  old. 

3 —  No.  2  Kelly  Automatics,  28V^x35lA  bed. 

4—  Style  B  Kellys,  17x22". 

2— Miehle  Verticals,  Models  36,  131^x20". 

1 — Miehle  Horizontal,  completely  rebuilt,  22x 
28"  sheet,  chain  del. 

TYPESETTING  MACHINES 

1 —  Model  C  Intertype,  3  magazines,  3  molds. 
Electric  or  gas  pot  optional. 

2 —  Model  B  Inter  types,  2  mags.,  gas  pot. 

2 — Model  8  Linotypes,  3  magazines,  3  molds. 
One  with  Monomelt. 

1 —  Lanston  Material  Maker,  5  molds,  electric 
pot,  compressor. 

MISCELLANEOUS 

Patent  Base  and  Hooks. 

2 —  Iron  Imposing  Stones,  46x64,  51x75,  with 
Galleys. 

1 — Liberty  Folder,  22x28. 

1 — Model  O  Cleveland  Folder. 


WritOy  Wire  or  Phone  us  your  needs  today! 


HOOD-FALCO 

CORPORATION 


New  Office  and  Display  Room 
47-01  35th  ST.,  LONG  ISLAND  CITY,  N.  Y. 
Tel.:  StilweH  4-8026 

343  SOUTH  DEARBORN  STREET,  CHICAGO 
Tel.:  Harrison  5643 


paw  SPECULS 

•  2/0  Miehle  Perfecting  Press,  43xS6  bed. 

Cross  Feeder. 

•  2/0  Miehle,  Cross  Feeder,  ext.  del. 

•  1/0  Two  Color  Miehle,  42%x56  bed. 

•  4-3R  Miehle  Automatic  Unit. 

•  Miller  Simplex,  20x26. 

•  Style  B  Kelly  Presses. 

•  Miehle  Verticals. 

•  Model  8  Linotype,  Blue  Streak,  Self 

Quadder. 

•  Model  F  Intertype  Mixer. 

•  Model  C  42  pica  Intertype. 

•  Linotypes,  Intertypes,  practically  all 

models. 

Complete  list  and  details  on  request 

I  PAYNE  &  WALSH  CORP.  I 

I  82  Beekman  St.  New  York  I 

I  Beekman  3-1791  I 


EQUIPMENT  FOR  SALE 

LATE  MODEL  12x18  Little  Giant  Cyl* 
inder  Press,  guaranteed  as  reconditioned 
machine,  $1395.00.  Machine  located  in 
Eastern  Indiana.  Box  1396,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 

MONOTYPE  Composition  Caster,  serial 
No.  6732,  running  daily  until  plant  closed 
last  year.  Includes  Caslon  and  Bookman 
Series,  also  metal  foundry.  Wm.  J.  Keller 
Co.,  Main  and  Virginia  Sts.,  Buffalo,  N.  Y. 

FOR  SALE:  Kelly  Jobber,  good  condition 
complete  with  extension  delivery  and  elec¬ 
trical  equipment.  Can  be  seen  in  opera¬ 
tion.  P.O.  Box  236,  Weslaco,  Texas. 

LATE  MODEL  40  Multilith  Offset  Press, 
A-1  condition,  $185.00.  Box  1397,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 

LINOTYPE,  42  pica  Mod.  8  good  condi¬ 
tion,  high  serial,  electric  pot.  E.  G.  Lind- 
ner  Co.,  1127  Wall  Street,  Los  Angeles. 

FOLDING  MACHINES 

J.  L.  Paul,  608  South  Dearborn  St.,  Chicago 


AMSCO  CHASES 

Electric-Welded — Square  and  True 
Absolutely  Guaranteed 

AMERICAN  STEEL  CHASE  CO. 
31-31  48th  Av.,  Long  Island  City,  N.  Y. 
Sold  by  All  Dealers 


1  42x551/2"  Mashek  Form  Truck. 

1  Hoe  Full  Page  Casting  Box. 

1  Challenge  Portable  Router  and  Type 
High  Unit. 

1  Monotype  Strip  Material  Caster  with 
Margach  Feeder,  Gas  Pot,  Mold 
Holders,  Rule  and  Mats. 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 

EQUIPMENT  FOR  SALE 


j  ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotype,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 

MIEHLE  PRESSES,  all  sizes.  Kelly 
Presses,  Job  Presses,  Harris  Offset  Presses, 
Dexter  Suction  Pile  Feeders,  Cross  Feed¬ 
ers.  Mason-Moore-Tracy,  Inc.,  28-30  East 
4th  St.,  New  York  City. _ 

PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprightgrain  wood  base.  Bargains.  Box 
1391,  G.A.M.,  608  S.  Dearborn,  Chicago. 

FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts,  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.'’E.  G.  Ryan,  727  S.  Dearborn,  Chgo. 


OFFSET  EQUIPMENT  —  Harris  Offset 
Presses  S4L  19x30;  S7L  36x48;  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  17  E.  42  St.,  N.  Y.  C. 

AUTOMATIC  Pony  Miehle,  A.C.  Equip. 
Carnegie  Union  Ptg.  Co.,  Carnegie,  Pa. 


FOR  SALE 

No.  4  Miehle — 41"  Swingback  Auto¬ 
matic  Unit. 

2/0  Miehle — 56"  Dexter  Feeder,  Ext. 
del. 

10x15 — 12x18  Kluge  Presses. 
1414x22  C  &  P  Automatic. 

Style  "B"  Kelly  Presses. 

Linotypes  and  Intertypes,  all  models. 
Ludlow  with  28  font  mats. 

Cleveland  Folders — Models  "E" — 
^'0"— "B." 

Northern  Machine  Works 
Marshall  and  Jefferson  Sts. 
Philadelphia,  Pa. 
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Rebuilt  Bookbinders’  Macbinery 

Book  Sewing  Machines. 

Case  Makers.  Gang  Stitchers. 

Crawley  Rounder  and  Backer. 

Folders  and  Feeders. 

Smyth  Cloth  Cutter. 

Sheridan  and  Seybold  4  rod  Embossers. 
Diamond  34  '/2  "  Power  Cutter. 

Advance  25"  Lever  Cutter. 

2  Colts  Armory  Presses,  13x19  and  14x22. 
Automatic  Rotary  Board  Cutter. 

STOLP-GORE  COMPANY 

710  W.  Jackson,  Mon.  3154,  Chicago 


EQUIPMENT  FOR  SALE 

FOR  SALE:  Complete  small  photo  offset 
printing  and  letterpress  engraving  plant. 
One  Model  M  rebuilt  Webendorfer  16x20 
press.  New  ATF  _  Precision  24"  camera 
complete,  plate  whirlers,^  vacuum  frames, 
make-up  tables,  developing  sinks,  trays, 
etc.  Letterpress  cut  beveling,  trimming, 
sawing,  routing  machines — all  new  or  re¬ 
cently  rebuilt.  New  20"x20"  Axel  zinc 
etching  machine  complete.  Stocks  of  chem¬ 
icals,  plates,  office  equip.,  etc.  Would  like 
to  sell  intact.  Unusual  opportunity  for 
draft  exempt  man.  Write  for  complete  list. 
Arrow  Engraving  &  Printing  Company 
Dept.  G,  Kearney,  Nebraska 

GOSS  16  page  Unitube  Press  with  two 
extra  color  units,  also  Unitubular  4  page 
unit  all  with  reversible  cylinders  and  latest 
improvements  including  stereotype  equip¬ 
ment  for  all.  Intertypes,  C’s,  F’s,  G's 
with  side  units,  Mohr  Saws,  etc.  Ludlow, 
Elrod,  Mats,  Molds,  Miller  Saws,  etc. 
Perfect  equipment  in  fine  condition.^  Tom 
Donahue,  200  Davis  St.,  San  Francisco. 

SILK  SCREEN,  PRESSES:  2  special 
built  automatic  silk  screen  machines  tak¬ 
ing  up  to  50  inches  also  squeegee,  frames, 
silk  and  paint;  complete  equipment — also 
two  metal  drying  racks.  Sell  reasonably. 
1  No.  5  Linotype  Machine.  1  Morrison 
12Z  Wire  Stitcher.  Rudolf  Orthwine  Cor¬ 
poration,  516  W.  34th  St.,  New  York  City. 

44"  NEW  JERSEY  Mounting  Machine 
for  sale  at  a  most  reasonable  price  Print¬ 
ers  Finishing  and  Mfg.  Company,  Inc., 
611-613  William  Street,  Baltimore,  Md. 

7x11  MODERN  Automatic  Stamping  and 
Embossing  Press,  late  model,  like  new.  A 
real  bargain.  Write  Box  1394,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 


Model  8  Lino 
Ludlow— Kelly  A 
Pony  Miehle — Dexter  Feeder 
Rebuilt— Cleveland  B  Folder  &  Feeder 
ABC  MACHINERY  WORKS 
SOS  South  Sherman  St.  Chicago,  Illinois 


FORSAIE 

1 — 3/0  two-color  Miehle,  Dexter  PQe 
Feeder,  C.E.D. 

1 —  S/0  two-color  Miehle,  C.E.D. 

2 —  ^Miller  two-color  Presses,  latest 
style. 

1—  No.  4-3R  Miehle  iinit. 

2— 4/0  Miehles,  with  Upham  color  at¬ 
tachments,  Cross  Feeders,  and 
C.E.DS. 

1— 4/0  single  Miehle,  C.EJD.  and  Dex¬ 
ter  Suction  Feeder. 

2 —  ^No.  1  Miehle  Presses  with  Cross 
Feeders,  C.E.Ds. 

1— No.  3  Miehle,  C.E.D. 

1 — ^Miller  Malor  Simplex. 

1—8  X  12  N.S.  C  &  P  Press. 

1 — ^Model  B  Cleveland  Folder. 

1— Model  No.  55  Baum  Folder,  14x19" 
with  Aldrich  suction  feeder. 

1 — Dexter  Folder,  30x44"  with  Cross 
feeder. 

1 — 38"  Oswego  power  cutter,  auto, 
clamp. 

1 — 38"  Dexter  cutter,  auto,  clamp. 

1 —  Rosback  Pony  Punching  Machine, 
power  driven. 

2 —  ^No.  3  Smyth  Sewing  Machines. 

1 — No.  4  Smyth  Sewing  Machine. 

1 — ^No.  26  Vandercook  Prool  Press. 

1 — ^Model  C.  Intertype,  Serial  No.  8309. 

1 — ^Model  14  Linotype,  Ser.  No.  28606. 

1 — ^Model  14  linotype,  Ser.  No.  19009. 

1 — ^Model  25  Linotype,  Ser.  No.  37131. 

1 — ^Model  26  Linotype,  Ser.  No.  37214. 

65— Fonts  of  Linotype  Mats,  Late  Faces. 

300— Liners— 6, 7,  8, 9, 10, 11, 12, 13, 14. 

Blatchford  Beds,  assorted  sixes. 

1 — ^Monotype  Slug  and  Rule  Caster. 

31 — ^Monotype  Molds,  assorted  sixes. 

1 — ^MUler  Saw  Trimmer  with  Router 
and  Jig  attachmenL 

Steel  Furniture,  assorted  sixes. 

THE  VANCE  R.  HOOD  CO. 

225  Varick  Street  New  Yerk,  N.  Y. 

36  W.  Van  Buren  St.  CMcago,  III. 
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No.  1  Vandercook  Proof  Press,  bed 
16x21";  gripper  type,  with  cabinet. 
10x15"  C.  &  P.  open  Gordon  Press. 
No.  10  Rouse  Lead  and  Rule  Cutter. 
No.  20  Rouse  Lead  and  Rule  Cutter. 

Priced  to  Sell 

A.  R.  QUAINTANCE  CO. 

551-53  Fulton  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 

FOR  SALE  OR  EXCHANGE  —  Miller 
Major  Simplex  27x40",  22x34  Miehle  auto¬ 
matic  unit,  Style  B  Kelly,  12x18  Crafts¬ 
man  Kluge  unit,  11x17  Miller  Masterspeed, 
steel  imposing  table  with  galleys,  10x15 
Universal,  all  sizes  Chandler  &  Price 
presses,  13x19  Vandercook  proof  press, 
Morrison  box  stitcher,  Boston  box  stitcher, 
10x14  Heidelberg  automatic  press,  Wesel 
saw,  22x28  Baum  folder.  Model  No.  289, 
51"  Perfecta  power  cutter,  fully  auto¬ 
matic,  36"  Brown  &  Carver  paper  cutter 
and  pinker,  late  style  complete  Ludlow 
equipment  with  2  cabinets  and  mats.  The 
above  machines  thoroughly  rebuilt  and 
guaranteed.  VERY  LOW  PRICES. 
PRINTERS  SUPPLY  CO.,  INC.,  655 
Sixth  Ave.,  New  York. 


BETTER  ROLLERS 

Free  shop  gadgets  and  prices  on  request. 
Our  NEW  PLASTICIZER  offers  tougher 
and  tackier  rollers  for  all  climates.  Super 
Non  Melt  for  all  High  Speeds,  Super  Reg¬ 
ular  for  open  presses.  Thousands  in  use 
from  coast  to  coast.  MOTOR  CITY 
ROLLER  CO.,  "Bill"  ^wis.  Mgr.,  747 
Beaubien  St.,  Detroit,  Mich. 


FOR  SALE^ — Miller  Major  Simplex  27x40 
with  DC  motor.  48"  Dexter  Jobbing  Fold¬ 
er,  with  8  pg.  paster  and  cross  feeder,  good 
condition.  Rosback  10-staple  gang  stitcher 
with  4  feeding  stations.  Seybold  power 
round  cornering  machine.  Christensen  58" 
Suction  Pile  Stream  Feeder  attached  to 
varnishing  machine,  late  type. 

Kratman  Machinery  Sales 
608  S.  Dearborn  St.,  Chicago 


EQUIPMENT  WANTED 


WANTED 


WOOD  RECLET 
iND  FURNITURE! 


SPECIAL! 

6  pt.  Reglat,  $2.0«  per  50  yd.  bundle 
12  pt.  Reglet,  $2.12  per  50  yd.  bund  e 
18  pt.  Reglet,  $1.37  per  25  yd.  bund  e 
24  pt.  Reglet,  $1.75  per  25  yd.  bundle 

Free  type  gauge  with  $2.00  order 
AMERICAN  WOOD  TYPE  MFQ.  CO. 

600  S.  Dearborn,  Chao.  270  Lafayette,  N.  Y.  C. 


Miehle  Vertical  and  late  Kluge. 

Automatio  and  Power  Paper  Cutters. 
Multiple  Head  Paper  Drill. 

Steel  Composing  Room  EquIpmenL 
Potdevin  or  Pleger  Glueing  Machine. 

200— 8 '/s  x23 '/a  galleys  end  other  sizes. 
Also  all  other  good  equipment.  CASH. 

TOMPKINS  EQUIPMENT  CO. 

705  South  Dearborn  Chicago,  III. 


PAPER  CUTTER  Wanted.  39"  or  larger. 
Pay  cash.  Give  details  regarding  make, 
serial  number,  condition,  electrical  equip, 
ment,  etc.  Box  1395,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 

RUBBER  STAMP  OUTFIT.  Typewriter 
Mats.  Box  556,  Anderson,  S.  C. 

FANS 

FANS — Blank  or  Imprinted.  Samples  SOc. 
Robert  Maltz,  Towanda,  Pa. _ 

FOLDING  MACHINES 

FOLDING  MACHINES,  all  makes  re- 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 

Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


NEW  AND  REBUILT  Gas  Heaters. 
Static  Eliminator  and  Printing  Press  Heater 
Co.,  239  Centre  St.,  New  York,  N.  Y. 


GAUGE  PINS 


==  THE  DOLLAR  GAUGE  PIN  = 

Sample  Free  $  1.00  a  doz.  Send  Dealer  s  name 

CHAS.  L.  STILES  CO. 

64  Hanfnrd  SL  Columbus.  Ohio 


FlEXO 

Better  Raised  Printing  Compounds 

for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 

35  Howard  Street  New  York,  N.  Y. 
Tel.  CAnal  6-0796 


Graphic  Arts  Monthly — March.  1943 


GREETING  CARDS 


PRINTERS— PUBLISHERS 
6x9  mats  available  advertising  Famous 
$1  Everyday  box.  Free  details. 

Evers,  5156G  Simonson,  Elmhurst,  N.  Y. 


YEAR  ’ROUND  money-makers!  Sell  big 
line  Everyday  Greeting  Cards,  $1  Station¬ 
ery.  Get  samples.  _  New  England  Art  Pub¬ 
lishers,  North  Abington,  F-200,  Mass. 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


GUMMED  TAPE— PRINTED 


INK  SAVER 


“SEALSPRAY”  prevents  “Ink  Skinning.” 
Saves  money  and  printing  ink.  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Write  for  free  Booklet 
N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


LABELS 


LIBERAL  DISCOUNTS 

In  pnntfiis  on  all  kinds  of  label  work. 

4j  years  of  experience.  Design  tree. 

LABEL  COMPANY 

7.32  S.  Federal.  Chicago 


FRASER 


PRINTED  I  ARBI  C  METAL 
EMBOSSED  1-  M  D  E  I-  a  ENGRAVED 
SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN.  837  Tenth  Ave..  New  York 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTII,  PROPRIETRESS 


PRINTERS 

Meet  or  Beat  Competition 
With  Our  Line  of 
1  A  A  DUPLICATE  $  Q 
I  U  U  SALESBOOK8 

Imprinted  with  your  name  on  every  sheet. 
14  Day  Delivery  Service.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  ST..  COLUMBUS,  OHIO 


MEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gouge  Pins 

Reg.  U.  S.  Pat.  Ofllce 


75c  doz. — 12  pt.,  15  pt.,  or  18  pt.  high 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 

Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


MALLETS 


WORLD’S  HARDEST  and  Heaviest 
Wood — $1.25  prepaid  check  with  order. 
United  Stereotype  Supply  Corp. 

Box  38,  W.  Lynn,  Mass. 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days'  trial 
(without  obligation).  Olseiunark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


MENU  COVERS 


PROFITS.  Buy  direct  from  mfgr.  Large 
selection.  Stock  and  Special  Designs.  Send 
for  price  list.  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St.,  Chicago. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


CRAIG  PRINTING  MACHINERY  CO., 
Machinists.  Rebuilt  Presses,  Millers  and 
Kluges.  Press  and  Feeder  Parts.  298 
Broadway,  New  York  City. 
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PRESS  NUMBERING  MACHINES 


Highest  quality  guaranteed 


Forward,  backward  or  skip  wheel 

Buy  War  Bonds  and  Savings  Stamps 

NATIONAL  NUMBERING  MACHINES 
1  Beekman  St.,  New  York  City 


NUMBERING  MACHINES 


Printers  Numbering  Machines  Co. 

655  Sixth  Ave.,  New  York,  N.  Y. 
Press  O  Hand  Machines.  Ask  for  Price  List ! 
Rented  -  Repaired  •  Parts  -  Bought  -  Sold 


KEON  &  JACOBSON 

Complete  Numbering  Machine  Service. 
Repairs  —  Rentals  —  Rebuilts. 

I  Beekman  St.,  New  York.  Est.  1920 


ALL  MODELS.  Press  or  Hand  Operated. 
New  and  Used  Sold — Traded — Repaired. 

CLAUDE  M.  RANF 

537  S.  Dearborn  St.  Chicago,  Ill. 


Machines  Rented;  Rebuilts  $5,  $6. 
NUMBERING  MACHINE  SERVICE  CO. 
608  South  Dearborn  St.,  Chicago,  III. 


PADDING  CEMENT- 
READY  FOR  USE 


BEST  Cold  process  available  (pyroxylin  | 
base).  Flexible  and  quick  drying.  Red  or  | 
clear.  $6.00  gal.,  or  $1.75  qt.  postpaid  if  ! 
remit  with  order.  May  Chemical  Works, 
902  Larrabee  St.,  Chicago. 


PERFORATING  EQUIPMENT 

DASH  ROTARY  PERFORATOR— Effi-  | 
cient,  low  cost.  Will  also  slit,  crease,  score  | 
or  crimp.  Investigate.  Lester  &  Wasley  ! 
Co.,  Builders,  Frank  St.,  Norwich,  Conn,  j 

The 


Everything  for  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

Telephone  Monroe  1814 

609  W.  Lake  St.  Chicago 


PERFORATOR  PINS 


PERFECT  PINS  to  fit  all  makes  of  Round 
Hole  Perforating  Machines.  Prompt  Deliv 
ery.  Perforators  repaired  and  rebuilt.  Fischer 
&  Latham,  20  West  22  St.,  New  York  City. 


PHOTOMECHANICAL  EQUIPMENT 
AND  SUPPLIES 


CAMERAS,  Printing  Frames,  Whirlers, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co..  1315  -  14th  St., 
N.W.,  Washington,  D.  C. 


PICTURE  SERVICE 


FREE  MATS  of  news  &  feature  pictures. 
All  sizes  &  subjects.  Short  filler  copy.  No. 
chge.,  oblig.  Send  name  and  address  to 
S  C  PICTURES,  314  N.  Michigan,  Chgo. 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  acid 
proof  process  ink.  Write  for  bargain 
list,  stating  wants.  Can  save  you  up  to 
50°o.  Largest  screen  stock  in  U.  S. 

MOORE  LABORATORIES 
62  West  Baltimore  Ave.  Detroit,  Mich. 


PRESSROOM  EQUIPMENT 


LESS  MAKE-READY  TIME 

Better  print;  save  wear  on  forms,  strain 
on  press  with  Acme  cork,  synthetic  rubber 
or  combination  blankets — tailored  to  all 
presses;  no  mat  or  bolster;  guar,  service. 

ACME  PRESS  BLANKET  CO. 

158  North  Weils  St.,  Chicago 


RESTAURANT  AND  CAFE  CHECKS 


Restaurant  Checks — Punch  Checks,  Sales- 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 
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WANTED  ' 

A  pair  of  No.  4  4-rollor  Miehle  Presses, 
31x41  with  Dexter  Suction  Pile  Swingback 
Feeders.  Box  No.  1398,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


RUBBER  PLATE  EQUIPMENT 


PRECISION  RUBBER  AND  PLASTIC 

printing  plate  hydraulic 

PRESSES.  Electric  or  Steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irving  Park  Road,  Chicago,  Illinois. 


SALESMAN  WANTED 


SALESMAN  to  sell  printed  envelopes, 
commercials  and  specials.  Also  blotters. 
Write  particulars.  Abbye  Paper  Products 
Co.,  217— 7th  Ave.,  N.  Y.  C. 


SAWS 


MILLER  SAWS  Wallinized.  Better  and 
cheaper  than  new.  Wallin  Mfg.  Co., 
Omaha,  Nebr. 


STAPLES 


STAPLES  only  with  High  Priorities. 

R.  A.  Guthman  &  Co. 

600  W.  Jackson  Blvd.  Chicago 


FOR  BOSTON  5  bx.  (25M)  $4.25; ,10 
bx.  $8.00  Cash  prepaid.  Guar.  Bargains 
on  Acme  and  Special  Staples.  Economy 
Supply  Co.,  15818  Bringard,  Detroit,  Mich. 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING you’renot equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TYPE 


WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  FTS.  20A  Ea.  6  pt.  COPP.  PI..  1-2-3-4.  $2.00 
4  FTS.  lOA  Ea.  12  pt.  COPP.  PI.  Goth.,  $2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  PACES 
6  PT..  COMPLETE  PONT.  25A-50a,  $1.50 
8  PT..  COMPLETE  PONT.  25A-50a.  $2.00 
10  PT..  COMPLETE  PONT.  25A-50a.  $3.00 
12  PT..  COMPLETE  FONT.  25A-50a.  $4.00 
14  to  72  PT. — PRICES — CATALOG  FREE 
RULEX  TYPE  CO..  549  S.  Welts  St..  Chicago 


WAR  SALE!  Foundry  Type — 40%  Dis¬ 
count.  Strip  Material  —  Lowest  prices. 
Highest  credit  for  old  metal.  Send  for  Price 
List  today !  RAYCO  TYPE  FOUNDRY, 
604  W.  Lake  St.,  Chicago. 


SiiUAU2.RohL  1  Ft.  18  Pt.  7A-210  $3.80 
j  24  Pt.  6A-16a  $4.10 
30  DAY  SPECIAL  AT  ONLY  $6.40 
HmE  nPE  FDBY  .1M7  N.  Hdtm  8t  CMtif.  IBmU 

WANTED— EQUIPMENT 
(See  page  68) 


m  Serve  your  customers;  increase  your  profits. 
■  Deal  direct  with  plant  established  50  years, 
f  We  help  you  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  liberal  discounts. 
Ask  for  free  samples  and  local  agency  today. 
Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 


WANTED 


WANTED:  Linotype  Operator,  Floor 
Man,  Bindery  Man,  and  Pressman.  Steady 
work  for  all  four.  Higley  Printing  Com¬ 
pany,  Butler,  Indiana. _ 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 

Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per- 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery.  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  West 
Jackson  Blvd.,  Chicago. _ 


LARGE  STOCK  Boston  Number  2-3-4-7- 
10-19  all  rebuilt.  Guaranteed  immediate 
delivery.  Esor  Machinery  Co.,  135  West 
20th  St.,  New  York  City.  _ _ 


WOOD  TYPE 


WOOD  TYPE  —  prewar  prices.  BIG 
DISCOUNTS.  Catalog  10c  postage.  Globe 
Wood  Type  Co.,  28S'6  D  St.,  Phila.,  Pa. 


Buy  Wood  Type  Sorts  or  Fonts  In  all  Sizes. 

AMERICAN  WOOD  TYPE  MFC.  CO. 

270  Lafayette,  N.  Y.  C.  608  S.  Dearborn,  Chge. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 
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Cromwell  PREPARED  Tympan 

comes  through  in.  the  race  for  better  press< 
work  at  lower  cost 


Obstacles?  Cromwell  Tympan  is  definitely 
proof  against  the  toughest  your  pressroom 
can  offer.  It  provides  the  protection  needed 
for  delicate  makeready  jobs  and  gives  clear, 
clean  impressions  throughout  long  runs. 
With  today’s  government  limitations  on 
paper,  this  protection  is  more  vital  than  ever. 

A  secret  process  makes  Cromwell  Tympan 
moisture-proof — a  protection  against  atmos¬ 
pheric  changes.  Uniformity  is  guaranteed 
within  .001  of  an  inch.  Further  protection 
is  assured  by  a  remarkably  high  tensile 
strength.  You  can  draw  Cromwell  Tympan 
absolutely  tight  against  the  cylinder,  yet  it 
won’t  stretch  or  tear  from  the  clamp,  or  be 
injured  by  sharp  rules  or  edges — even  under 


the  constant  pounding  of  long  runs  at  high 
speed.  Cromwell  Tympan  is  oil  and  ink 
solvent  proof,  too! 

Minimize  spoilage,  avoid  waste  of  trial 
sheets,  by  getting  Cromwell  Tympan  today. 
Skilled  craftsmen  say:  "There’s  only  one 
tympan  for  the  results  I  want — Cromwell!’’ 
Your  local  distributor  has  it  in  rolls  or 
sheets,  cut  to  fit  any  press. 
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